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Foreword

On 20 December 2021, the Food and Agriculture Organization of the United Nations (FAO) and Organization 
for an International Geographical Indications Network (oriGIn) hosted the online event, Third regional 
consultation on geographical indications in Europe and Central Asia. Some 111 representatives from 34 
countries of geographical indications (GIs) groups, national intellectual property o�ces and the World 
Intellectual Property Organization (WIPO), other public authorities (the representatives of ministries for 
agriculture and the European Commission�s Directorate-General for Agriculture and Rural Development), as 
well as geographical indication (GI) experts, participated in the event.
A discussion paper was presented during the consultation outlining key concepts and global trends concerning 
GIs today. The empirical material presented in the paper was primarily built on oriGIn and FAO experiences, 
but also on country studies prepared for the Russian Federation, Republic of Moldova, Georgia, a group of 
Central Asian countries (Kazakhstan, Kyrgyzstan, Tajikistan and Uzbekistan), as well as European Union 
countries (France, Poland, Hungary and Croatia). On behalf of  oriGIn � the global alliance of GI � Massimo 
Vittori, Managing Director, coordinated the activities carried out by oriGIn. Dmitry Zvyagintsev, FAO Policy 
O�cer, coordinated the activities carried out by FAO. Dariusz Goszczy�ski and Jakub Jasi�ski (Foundation 
Original, Poland) acted as focal points to ensure the availability of guidance on the content and the structure 
for the country studies. 
The following experts prepared the country studies: 

�	 France � Nathalie Vucher, Chairman, Board of Controls, Institut National de l�Origine et de la QualitØ 
(National Institute for Origin and Quality);

�	 Croatia � Jelena �ugum, PhD, Ministry of Agriculture;
�	 Hungary � `ron Török, Corvinus University of Budapest; 
�	 Poland � Dariusz Goszczy�ski and Jakub Jasi�ski, Foundation Original;
�	 Georgia � Eka Gabunia, Sakpatenti;
�	 Republic of Moldova � Liliana Vieru, State Agency on Intellectual Property of the Republic of 

Moldova (AGEPI);
�	 Russian Federation � Dmitry Bulatov, National Union of Food Exporters;
�	 United Kingdom of Great Britain and Northern Ireland (hereinafter United Kingdom) � Andrew 

Moxey and Angela Tregear, Pareto Consulting; and
�	 Montenegro � Aleksandra Martinovic, University of Donja Gorica.

Following one month of public consultation (20 December 2021 to 20 January 2022), which was facilitated by 
oriGIn, this document was updated and �nalized. We would like to thank the participants of the consultation 
for their valuable comments and suggestions. In particular, we would like to thank Florence Tartanac (Senior 
O�cer, FAO), Emilie Vandecandelaere (Nutrition and Food Systems Economist, FAO), Enik� Kelemen-Zobor 
(Ministry of Agriculture, Hungary), Anson Jose (Cochin University of Science and Technology, India), and 
Andrew Moxey (Pareto Consulting, United Kingdom) for their comments on the methodology of the country 
assessments and technical insight on the country studies and discussion paper. The activity was implemented 
within the framework of the FAO Regional O�ce for Europe and Central Asia�s Regional Initiative on 
improving agrifood trade and market integration.
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Abbreviations and acronyms	

AGEPI	 State Agency on Intellectual Property of the Republic of Moldova
AO	 appellations of origin
AOC	 appellation d�origine contrôlØe (controlled appellation of origin)
CAP	 Common Agricultural Policy
CIS	 Commonwealth of Independent States
DCFTA	 Deep and Comprehensive Free Trade Agreement
EBRD	 European Bank for Reconstruction and Development
EC	 European Commission
ENPARD	 European Neighbourhood Programme for Agriculture and Rural Development
EUIPO	 European Union Intellectual Property O�ce
FAO	 Food and Agriculture Organization of the United Nations
GDP	 gross domestic product
GI/s	 geographical indication/s
INAO	 National Institute of Origin and Quality
IP	 intellectual property
IPR	 intellectual property rights
MAFI	 Ministry of Agriculture and Food Industry of the Republic of Moldova
NGO	 non-governmental organizations
OAPI	 Organisation Africaine de la PropriØtØ Intellectuelle 
	 (African Intellectual Property Organization)          
PDO	 protected designation of origin
PFN	 protected food names
PGI	 Protected geographical indication
SDGs	 Sustainable Development Goals 	
TRIPS	 trade-related aspects of intellectual property rights
TSG	 traditional speciality guaranteed
WIPO	 World Intellectual Property Organization
WTO	 World Trade Organization
USAID	 United States Agency for International Development
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Hungary), pruneax d�Agen (prunes, European Union/France), Gorodetskaya Rospis (wooden product, Russian 
Federation), Idaho potatoes (vegetables, United States of America), tequila (spirits, Mexico), cabrito de Tete 
(meat product, Mozambique), poivre de Penja (pepper, Organisation Africaine de la PropriØtØ Intellectuelle/
Cameroon), Colombian co�ee (co�ee, Colombia), Montecristi (hat, Ecuador), Longjing cha (tea, China), Phu 
Quoc (�sh product, Viet Nam), Chomp Phet (apple, Thailand), and Adelaide Hills (wine, Australia). According 
to the oriGIn Worldwide GI Compilation, there are currently 8�708 GI names recognized in national jurisdictions 
across the world.2 

Figure 1. Global distribution of geographical indications by continent
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Note: Data from last consultation of the oriGIn Worldwide GI Compilation, 13 December 2021.

Moreover, several countries where the overall number of recognized GIs is still relatively low, are conducting 
studies aimed at identifying potential GI products and planning or implementing projects to register the 
names of the most promising ones. 

With respect to legal de�nitions, the Agreement on Trade-Related Aspects of Intellectual Property Rights 
(TRIPS) of the World Trade Organization (WTO)3 provides an internationally accepted de�nition, as ��
indications which identify a good as originating in the territory of a Member, or a region or locality in that 
territory, where a given quality, reputation or other characteristic of the good is essentially attributable to its 
geographical origin�. The Lisbon Agreement for the Protection of Appellations of Origin and their International 
Registration,4 adopted in 1958 under the auspices of the World Intellectual Property Organization (WIPO), in 
its Article 2, de�nes AO as �the geographical name of a country, region, or locality, which serves to designate 
a product originating therein, the quality and characteristics of which are due exclusively or essentially to the 
geographical environment, including natural and human factors�. 

While for AO the link between the product and its geographical environment is stronger than for GI, the 
underlying idea, for both concepts, is for geographical names to identify products, which cannot be reproduced 
elsewhere with the same characteristics. As a result, all AO can be considered GI.5 The Lisbon Agreement�was 
updated in 2015 with the adoption of the Geneva Act on Appellations of Origin and Geographical Indications, 
which introduced the concept of GI under the treaty�s scope of application.6 That de�nition of GI largely 
reproduces that of the TRIPS agreement (Article 22).7 

2 The oriGIn Worldwide GI Compilation is available at www.origin-gi.com/worldwide-gi-compilation/ � the last consultation was on 13 December 2021. This 
is a conservative estimate of GI names. The total number recognized worldwide possibly exceeds 10�000.  
3 www.wto.org/english/docs_e/legal_e/27-trips_01_e.htm
4 More information about the Lisbon Agreement can be found at www.wipo.int/lisbon/en/general/ 
5 For the purposes of this paper, therefore, and for the sake of simplicity, we mainly use the term GI.   
6 The Geneva Act of the Lisbon Agreement entered into force in February 2020. For more information, �nd the analysis of the treaty conducted by oriGIn at 
www.origin-gi.com/content-page/item/14917-26-02-2020-the-wipo-geneva-act-of-the-lisbon-agreement-enters-into-force-today-the-long-awaited-interna
tional-register-for-geographical-indications-is-now-a-reality.html
7 See the full text of the Geneva Act at https://wipolex.wipo.int/en/treaties/textdetails/12586



3

Legal systems to protect geographical indications 
From a legal perspective, GIs are intellectual property rights (IPR). Both sui generis systems, in which GIs are 
considered an independent intellectual property (IP) category, and trademark systems, including certi�cation 
and collective marks, provide a set of criteria concerning the registration of names, third‑party opposition, 
and length of protection. The length of protection is much stronger in sui generis systems than in trademark 
systems.8 Following a request for protection by an association of producers (usually through a document in 
which the relevant geographical boundaries, production methods, the product�s characteristics, and the link 
between these elements are explained) and approval by the competent public authority, an exclusive right over 
the commercial use of the geographical name at issue is granted. The rationale is the protection of the unique 
qualities and tradition behind the products identi�ed by such names, which are the result of decades (in 
some cases centuries) of e�orts and require investments to cover the costs associated with respecting speci�c 
production rules and controls, as well as carrying out monitoring and enforcement activities. 

The exclusive right over a geographical name established by a GI is not a right over a category of product. It is 
rather limited to banning competitors outside the de�ned geographical area (or inside the geographical area if 
they do not respect the product�s characteristics codi�ed by the relevant actors) from using the protected name 
(including its translations in sui generis systems) associated with the same category of product, or even in a 
di�erent category, if there is an attempt to exploit the name reputation. 

Figure 2. Global distribution of geographical indications by legal system
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Note: Data from last consultation of the oriGIn Worldwide GIs Compilation, 13 December 2021.

Economic impact of geographical indications	
From a commercial perspective, GI allows for the di�erentiation of a product based on its geographical origin. 
As markets become more and more globalized and trade regulations shift toward traceability, producers around 
the world are viewing the GI scheme with increasing interest to position their goods in speci�c market segments 
and respond to non-trade regulations. As a result, GIs create value for millions of producers, processors and 
distributors around the world. In the European Union, the GI sector makes a tremendous contribution to the 
economy, accounting for sales of more than EUR�75�billion and some 15.5�percent of total European Union 
food and drink exports.9 The average premium rate ensured by GI gives concrete opportunities to producers in 

8 On this, see also Legal convergence.    
9 Study on economic value of EU quality schemes, geographical indications and traditional specialties guaranteed (TSG), by AND International and ECORYS, 
published by the Directorate-General for Agriculture and Rural Development (European Commission), 2019. 
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rural areas, creating long-lasting jobs and contributing to the prevention of rural exodus. The positive e�ects of 
GI on the rural economy can be seen in all countries and regions around the world. For example, in Colombia, 
where thanks to the strategy of di�erentiating and adding value to the local co�ee based on its geographical 
origin, more than 540�000 families are devoted to co�ee production;10 or in Cambodia, where following the 
national recognition of Kampot Pepper (produced in the provinces of Kampot and Kep) through GI in 2010, it 
has seen a tremendous increase in export sales (a three-fold increase in average purchase prices at farm gate, 
rising from an average of USD�7.50 in 2009 to USD�22.70 in 2020).11 

These economic data re�ect a major trend in trade � consumers worldwide are increasingly demanding in terms 
of information and seeking authentic stories behind the products they wish to buy. Through GI, they bene�t 
from a wider range of choice and diversity, increased market transparency, and reduced transaction costs in 
their search for niche products. On top of creating job opportunities and revenues in their respective sectors, 
GI has the potential to generate spillover e�ects in related sectors � such as the tourism and enogastronomic 
industry � and contribute to the maintenance of vibrant rural areas.   

Factors behind geographical indications success 
For the GI scheme to be successful � and produce the above-mentioned results � international practice shows 
that a number of conditions need to be in place. First, there needs to be a collective approach among producers 
and other relevant actors within a given value chain. In the early stages of GI, such actors have to codify 
the unique product�s characteristics linked to the geographical environment, establish a common platform 
(an association or similar, depending on the national law), and give it functional governance rules. This 
represents tremendous potential in terms of income distribution among the actors of value chains.12 When the 
GI is recognized, the established common platform has to carry out a number of tasks, including promotional 
campaigns and, above all, protection and enforcement activities. The collective approach generates economies 
of scale that are bene�cial for producers, especially for small businesses that do not have the critical mass 
to carry out such activities on their own. Sui generis systems have the potential to promote such a collective 
approach, as the request for registration is submitted by a group or an association. Under trademark systems, 
the application can be submitted by an individual company (individual trademarks), a certi�er independent 
from the relevant producers (certi�cation mark), or an association (collective mark).   

Likewise, a robust system of protection and enforcement is required. Paying law �rms to monitor markets and 
ensure enforcement can be prohibitive for producers� associations, especially for those representing small GI 
names. Here again, sui generis systems seem to respond better to the needs of GI, as they provide more solid 
protection, which extends to the use of the protected names in translation, accompanied by expressions such 
as style, kind, type, and even when the true origin of a product is indicated; and, in some cases, some level 
of administrative protection (also called ex-o�cio), with various degrees of involvement and e�ectiveness by 
public authorities. 

Finally, the credibility of a GI system also depends on controls, which must ensure the promise made to 
consumers is respected and the product�s authenticity guaranteed. Both internal (supervised by the association 
of producers) and external controls are possible (the ideal case is a combination of both), while third‑party 
controls represent a further guarantee of impartiality � in this case, public authorities carry out such controls 
or accredit quali�ed bodies in line with ISO (International Organization for Standardization) standards. 

10 Data of the Colombian Co�ee Federation (FNC). More information at https://federaciondecafeteros.org/wp/listado-noticias/fnc-cafe-de-colombia-attract-
new-customers-and-important-partners-in-europe/?lang=en  
11 Data of the Ministry of Commerce of Cambodia. More information at www.wipo.int/lisbon/en/news/2021/news_0001.html  
12 On this, see also the section on Emerging issues related to sustainability. 
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Major international trends concerning geographical indications  

Legal convergence 

The TRIPS agreement does not require a speci�c system to protect GI. Nevertheless, as previously mentioned, 
a large majority of jurisdictions around the world currently protect GIs via independent systems (sui generis), 
while a minority of countries still rely exclusively on trademarks (including certi�cation and collective marks). 

This �legal convergence� has been the result of several factors, the �rst of which is the understanding by national 
authorities that solid legal protection is one of the crucial factors for success on GI.13 Second, there has been a 
proliferation of bilateral treaties covering GI � such as standalone GI agreements, sectoral GI agreements, free 
trade agreements with a chapter on GI, or cooperation agreements � that have been concluded since the 1970s. 
Through them, a large number of GIs have obtained solid protection in foreign jurisdictions. There are at least 
200 such agreements currently in force. Some examples are the 1997 European Union�Mexico Agreement on 
spirits, the 2006 European Union�Albania Agreement on wines and spirits, the 2010 Russia�Switzerland GIs 
Agreement, the 2017 European Union�Armenia Partnership Agreement, the 2014 Euroepan Union�Ukraine 
Association Agreement, and the 2018 Georgia�Switzerland GIs Agreement.14  

Another important factor to have contributed to the legal convergence in national jurisdictions is the conclusion 
in 2015 and the entry into force in 2020 of the Geneva Act of the Lisbon Agreement. This treaty signi�cantly 
improved the Lisbon Agreement, in particular by: 

�	 introducing GI under the treaty scope of application of the Lisbon system (Article�2), previously 
limited to AO;

�	 providing a solid level of protection (strengthened compared to the Lisbon Agreement) for both GI 
and AO (Article�11). The protection of names now extends to their use on goods that are not of the 
same kind as those to which the AO or GI applies, and on services, provided that this use impairs or 
dilutes in an unfair manner, or takes unfair advantage of the reputation of an AO or GI;

�	 keeping the principle of one unique application for an AO or GI � made through WIPO � following 
which contracting parties have one�year to analyse and decide whether to extend or refuse protection 
in their jurisdictions (Article�5);

�	 clarifying the relations with prior trademark rights, in line with international norms and 
jurisprudence (Article�13);

�	 giving the possibility to intergovernmental organizations, such as the European Union and the 
Organisation Africaine de la PropriØtØ Intellectuelle (OAPI, the African Intellectual Property 
Organization), to become contracting parties under certain conditions (Article�28[1]: iii); and

�	 introducing more �exibility in terms of �ling applications (groups and bene�ciaries are now allowed 
to �le an international application under certain circumstances, Article�5.3) and fees, which make the 
Geneva Act an attractive treaty for a variety of legal systems and traditions.

As of 16 December 2021, the Geneva Act covers 35 jurisdictions around the world � the 27 European Union 
countries (including France and Hungary, which have also joined the treaty individually to ensure the 
continuity of rights of their appellations of origin already protected under the Lisbon Agreement),15 Albania, 
Cambodia, Côte d�Ivoire,16 Ghana, Lao People�s Democratic Republic, Democratic People’s Republic of Korea, 
Oman, Samoa, and Switzerland.

With respect to the studies conducted under the FAO project, Studies and organizing a virtual third regional 
consultation on geographical indications in Europe and Central Asia, the Geneva Act applies to Croatia, France, 

13 On this, see Factors behind geographical indications success.  
14 On this, see oriGIn work on bilateral agreements covering GI, available at www.origin-gi.com/web_articles/bilateral-plurilateral-agreements/  
15 On this see oriGIn comments at www.origin-gi.com/16-07-2021-hungary-joins-the-geneva-act-of-the-lisbon-agreement-and-the-eu-establishes-the-�rst- 
list-of-ao-and-gis-to-be-protected-under-the-system/ and https://www.origin-gi.com/web_articles/28-01-2021-wipo-genevaact-france-france-has-joined-the- 
geneva-act-of-the-lisbon-agreement/
16 The Geneva Act is not yet in force in Côte d�Ivoire. As a member state of OAPI, the Geneva Act will enter into force with respect to the country three 
months after the date on which OAPI deposits its instrument of accession to the act, in accordance with its articles 28 and 29.
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Hungary and Poland as members of the European Union. Meanwhile, as parties to the Lisbon Agreement, 
Georgia and Montenegro might join the Geneva Act in the coming years. The Russian authorities have also 
expressed an interest in the Geneva Act.   

On the other hand, concerning the other two factors for GI success, namely the presence of solid GI associations 
and a robust system of protection and enforcement, the same international convergence cannot be seen. A 
number of GI names in Asia, the Americas and Africa lack these key components, which prevent those GIs 
from deploying their full potential. By way of example, with respect to the studies conducted under the same 
FAO project, in the Russian Federation and Georgia systems of controls are not in place before products are 
put on the market.        

Emerging issues related to sustainability

With a growing world population (projected, according to the United Nations, to reach 9.8 billion by 2050), 
and its implications in terms of quantity and quality of available food, use of water and impact on the overall 
environment, agriculture (like any other economic sector) faces today challenges associated with sustainability 
and its economic, environmental and social components. In other words, value chains are rethinking their 
business model to be able to continue to generate value, and provide for the needs of a growing world 
population, taking into account social and environmental objectives, so that the ability of future generations to 
meet their own needs is not compromised.17 The COVID‑19 pandemic has de�nitely accelerated these trends. 

Working towards sustainability is not just a moral obligation; commercial considerations also play an important 
role in the debate. The generational shifts represented by �millennials� becoming a major driver of change in 
consumer behaviour, has caught the attention of big companies and retailers with respect to local, original and 
small products that can be trusted. Sustainability is becoming a major factor in�uencing consumer behaviour. 
Boston Consulting Group estimates that between 2011 and 2016, large US consumer groups lost USD� 22 
billion in sales to smaller brands. 

The United Nations SDGs are the blueprint to achieve a more sustainable future.18 They address the major 
global challenges that we face. With respect to several SDGs, such as those related to poverty, hunger, health, 
gender equality, decent work, climate and environmental degradation, GI is called upon to provide answers.  

Historically, long before civil society started to question companies and brands over their impact on the 
environment and the social welfare of their employees and communities, GI has been sensitive to issues such 
as gender equality, decent work, climate and environmental degradation. First, with respect to environmental 
issues, such products cannot switch production elsewhere, as delocalization is not compatible with the scheme 
itself. Resources and natural capital in a given geographical area must be conserved for GI to continue to exist 
and thrive in the long term. This is why several quality products deeply rooted in a given geographical area, 
while adapting to consumer tastes, have been in existence for centuries. Moreover, from a social and economic 
perspective, GI products are an integral part of their communities. Their ability to generate and fairly distribute 
value for all relevant stakeholders along the chain is a key factor in their success. This is achieved through 
�local value chain governance� which allows relevant stakeholders to be represented within associations of 
producers and other actors within value chains, such as consejos reguladores, associations interprofessionnelles, 
consorzi, etc. In this respect, local stakeholders are in a privileged position to develop alliances in their respective 
territories, creating the appropriate environment for collaboration between economic actors, regulators and 
local authorities.�For all these reasons, quality products deeply rooted in a given geographical area, which have 
obtained GI recognition or are working towards it, are in a strategic position to respond to the sustainability 
challenges of our time, and even represent a model for other economic sectors embarking on such a process. 
This does not mean that they are sustainable by de�nition. But the fact that value chains coordinate in their 
territories to preserve and promote local resources encourages the generation of sustainability pathways.19

17 United Nations report of the World Commission on Environment and Development (Brundtland Report), 1987. Sustainable development is de�ned as 
development that meets the needs of the present without compromising the ability of future generations to meet their needs. 
18 The complete list of SDGs is available at https://sustainabledevelopment.un.org/?menu=1300 
19 On GI and sustainability, see oriGIn activities carried out in cooperation with FAO, www.origin-gi.com/184-uk/activities/policy-and-advocacy/11286-gis-
sustainability.html
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Conclusions and recommendations 
Almost 100 participants from 34 countries participated in the meeting, including administrative sta� 
from ministries of agriculture, agencies responsible for the protection of IPR, FAO experts, the European 
Commission, WIPO, NGOs and producer associations. 

Based on two sessions and a follow-up plenary discussion with FAO Members, the following areas for 
improvement and cooperation were identi�ed:

�	 Encourage and support the ongoing process of identi�cation of potential GI names, as well as the 
selection and registration of the most promising ones.

�	 Support the knowledge and awareness of GI logos among consumers. 
�	 Simplify GI systems in terms of procedures to take into account the needs of the large majority of 

stakeholders, represented by small producers. 
�	 Encourage and support the process of accession to the WIPO Geneva Act of the Lisbon Agreement. 
�	 Support producers to understand the bene�ts and establish solid associations and groups, with 

transparent governance, to carry out quality, promotion, and protection and enforcement activities.
�	 Support producer groups to promote GI in internal and external markets. 
�	 Support local authorities to strengthen or set up control systems tailored for their local conditions and 

in line with internationals standards for international trade.
�	 Help producers understand and navigate the market and regulatory implications related to emerging 

sustainability challenges.  

Local stakeholders (producers, public authorities, NGOs, research centres) and international institutions 
should coordinate their e�orts in pursuing the above-mentioned objectives.       
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indications ever concluded under a trade agreement, and the list includes six Croatian products (�ve agrifood 
and one wine).

Negotiations between the European Union and Tunisia on the Deep and Comprehensive Free Trade Agreement 
(DCFTA) began in 2015, and the result so far is very modest. Regarding GIs, Croatia proposed the inclusion 
of 15 Croatian products on the list.

Intensive negotiations have been underway with Australia. In January 2021, European Union countries 
discussed issues related to protected products that, in Australia�s opinion, are in con�ict. Australia considers 
two Croatian products to be in con�ict. In February 2021, Croatia submitted proposals for solutions, as well as 
arguments for keeping both products on the GI list, but it has yet to receive a response from Australia. The EU 
list for the protection of GIs on the Australian market includes 25 Croatian products (19 agrifood and six spirits).

Negotiations with New Zealand are also underway, and as far as GIs are concerned, some progress has been 
made. Croatia is emphasizing the importance of leaving the list open for the possibility of adding new products. 
Croatia requested the European Commission to include 19 agrifood products � 16 wines and six spirits.

Control system of geographical indications

With regard to the control system for agrifood products, veri�cation of compliance with the product 
speci�cation � before placing the product on the market � is carried out by delegated bodies, which are private 
certi�cation bodies accredited according to the ISO/IEC 17065:2013 norm by the Croatian Accreditation Agency 
and authorized by the Ministry of Agriculture. The costs of these controls are covered by the food business 
operators which are the subject of control. The level of costs depends on the type of product, production steps 
and methods, and, most importantly, produced quantities. Furthermore, the price depends on the certi�cation 
body. For example, the prices for PDO extra virgin olive oils that food business operators paid in 2020 varied 
from HRK 3�000 (EUR�400) to HRK�12�000 (EUR�1�600). Operators in 2020 paid from HRK�6�000 (EUR�800) 
to HRK� 9� 500 (EUR� 1� 266) for a PGI meat product. Each food business operator has a contract with the 
certi�cation body in which, among other things, the price of control is de�ned. Participation in the quality 
scheme is supported by Measure 3.1. of the Rural Development Programme (RDP), so the costs of certi�cation 
are fully refundable for farmers. 

Regarding the control system for wines and spirits, veri�cation of compliance with the product speci�cation, 
before placing the product on the market, is carried out by Croatian Agency for Agriculture and Food and 
authorized by the Ministry of Agriculture. 

In the case of wines, the costs of these controls are covered by the producers that are the subject of control.  

The costs of checks and tests in the procedure of o�cial control of attesting the conformity of products with 
the product speci�cation and issuing the certi�cate of conformity of products, in the case of spirits, are covered 
from Croatia�s state budget.

O�cial controls of all GI products (agrifood products, wines and spirits) at the level of food production and 
processing, at the retail level and at import, in customs warehouses or at the place of destination, regardless 
of origin, are carried out by the Agricultural Inspection of the State Inspectorate. Agricultural Inspection 
also carries out e-commerce control. The documentation and identi�cation inspection, upon import of 
consignments, is performed by o�cials from the Customs Administration. 

Sector potential and obstacles (including in relation to sustainability)

The Ministry of Agriculture, as the competent authority, has not had a targeted consultation with GI producer 
groups regarding GIs and sustainability, so it is di�cult to assume their position on this issue. On the other 
hand, the Ministry of Agriculture as a policymaker is aware of the EU debate on the Farm to Fork Strategy and 
its implications for GIs. The introduction of additional sustainability requirements may represent an additional 
�nancial burden for GI producers in Croatia, and if they are to be incorporated into product speci�cations, it 
could also a�ect control prices, so in parallel with the introduction of sustainability requirements, �nancial 
support measures for producers are more than welcome. 
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There is no speci�c study on potential GIs in Croatia available, but the Ministry of Agriculture has a list 
of potential GIs and the data is collected most commonly in collaboration with county o�ces for economy 
and agriculture. These are mainly traditionally produced meat products and traditional meals, as well as 
autochthonous varieties of fruit and vegetables. 

The most common obstacle for recognition of additional GIs is the non-existence of registered producers. 
These are often traditional products that are di�cult to �nd on the market because there is no legal registration 
concerning such products. For example, there is a � locally very famous � traditional meat product from one 
Adriatic region, but it is produced only for local needs. There are no registered producers of the product, 
although a well-known event dedicated to it is held during the tourist season. There is also a famous cheese 
produced on one Croatian island, but there are no legal producers of it. Existing traditional establishments 
that produce the cheese do not meet the veterinary requirements for approval. The solution could be the 
construction of new, modern facilities; however, there is no interest in such an investment. The Ministry of 
Agriculture is ready to provide maximum professional support in �nding the best and easiest solution, but 
producers do not seem interested in legalizing production.

Market situation

In Croatia, GI products are mainly sold on the domestic market, because you are usually dealing with small 
quantities produced by small producers. A few of the GIs are sold in markets outside Croatia, though in 
modest quantities. The main distribution channels of national GIs are direct sales and local markets. Some are 
distributed through big retailers, but that is mainly the case for big producers such as those in the meat industry.

The COVID-19 crisis has caused losses in all economic sectors. A major challenge was, and still is, the 
procurement of raw materials and feed. High prices of feed leads to a higher price for the �nal product, and 
in that respect determining a price that is acceptable for consumers is a great challenge. Another challenge 
has been with workers and risk of COVID-19 breakthrough in production facilities, and the temporary 
closing of production. On the other hand, during the lockdown in Croatia, consumers began to buy food 
online directly from producers, especially primary products such as fresh fruit and vegetables. The lockdown 
situation has certainly contributed to the producer�s awareness that they have to invest in online sales and 
online advertising. Con�dence in Croatian manufacturers has also grown, and therefore so has demand for 
traditional products. 

Although there are no o�cial studies, awareness of protected products and European Union GI logos in Croatia 
is still low, but some progress can be noted. It has certainly improved by virtue of the large number of products 
entering the quality scheme, and thus by the faster transfer of knowledge about the meaning and appearance 
of European Union GI logos. Although consumers are often not sure about the meaning of the logo itself, they 
recognize the product names and associate them with the geographical area of ​​production. The Ministry of 
Agriculture estimates that knowledge of European Union GIs in Croatia is still poor, so it is making signi�cant 
e�orts to promote all the aspects of quality systems, logos, and Croatian protected products. The ministry 
constantly promotes Croatian GIs through targeted events such as fairs, conferences and workshops, and it 
uses all the tools available to communicate the signi�cance of GIs to the public. In December 2020, a project 
called CroTaste � Haus of Croatian food (CroTaste � Ku�a hrvatske hrane) was launched. It is a promotional 
sales centre of Croatian agricultural products and a signi�cant platform for the promotion of Croatian GIs, 
Croatian island products, and other products of small and medium-sized Croatian producers. The project 
represents a programme cooperation between the Croatian Agency for Agriculture and Food and Agro-klaster 
d.o.o., with the support and strategic orientation of the Ministry of Agriculture and Vukovar-Srijem county to 
encourage domestic production.

Consumers typically make the decision to buy a GI product because they believe it to be healthier � produced 
without pesticides or arti�cial additives and from local breeds or plant varieties. So, they make a choice based 
on sustainability factors, but it is questionable whether they know what the term �sustainable food systems� 
means in practice.

Regarding promotional activities of the GIs, producers are aware of EU funds under Regulation 1144/2014, but 
they show a low interest, mostly due to a lack of �nancial and organizational resources.
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Annex. List of Croatian products registered in the European Union

Agricultural products and foods (ranked in order of registration): 

Registered PDO:

1.	 Ekstra djevi�ansko maslinovo ulje Cres � Class 1.5. Oils and fats (butter, margarine, oils, etc.)
2.	 Neretvanska mandarina � Class 1.6. Fruit, vegetables and cereals fresh or processed
3.	 Ogulinski kiseli kupus � Class 1.6. Fruit, vegetables and cereals fresh or processed
4.	 Istarski pr�ut � Class 1.2. Meat products (cooked, salted, smoked, etc.) 
5.	 Kr�ko maslinovo ulje � Class 1.5. Oils and fats (butter, margarine, oils, etc.)
6.	 Kor�ulansko maslinovo ulje � Class 1.5. Oils and fats (butter, margarine, oils, etc.)
7.	 Pa�ka janjetina � Class 1.1. Fresh meat
8.	 �oltansko maslinovo ulje � Class 1.5. Oils and fats (butter, margarine, oils, etc.)
9.	 	Vara�dinsko zelje � PDO; Class 1.6. Fruit, vegetables and cereals fresh or processed
10.	 	Slavonski med � PDO; Class 1.4. Other products of animal origin (eggs, honey, various dairy products 

except butter, etc.)
11.	 	Istra � PDO; Class 1.5. Oils and fats (butter, margarine, oils, etc.)
12.	 	Pa�ka sol � PDO; Class 1.8. Other products of Annex I of the Treaty (spices, etc.)
13.	 	Pa�ki sir � PDO; Class 1.3. � Cheeses
14.	 	Malostonska kamenica � PDO; Class 1.7: Fresh �sh, molluscs and crustaceans and products 

derived therefrom.

Registered PGI: 

1.	 Kr�ki pr�ut � Class 1.2. Meat products (cooked, salted, smoked, etc.)
2.	 Baranjski kulen � Class 1.2. Meat products (cooked, salted, smoked, etc.)
3.	 Li�ki krumpir � Class 1.6. Fruit, vegetables and cereals fresh or processed
4.	 Drni�ki pr�ut � Class 1.2. Meat products (cooked, salted, smoked, etc.)
5.	 Dalmatinski pr�ut � Class 1.2. Meat products (cooked, salted, smoked, etc.)  
6.	 Polji�ki soparnik � Class 2.4. Bread, pastry, cakes, confectionery, biscuits and other baker�s wares
7.	 Zagorski puran � Class 1.1. Fresh meat (and o�al)
8.	 Slavonski kulen/Slavonski kulin � PGI; Class 1.2. Meat products (cooked, salted, smoked, etc.)
9.	 Me�imursko meso �z tiblice � PGI; Class 1.2. Meat products (cooked, salted, smoked, etc.)    
10.	 Li�ka janjetina � PGI; Class 1.1. Fresh meat (and o�al)
11.	 Zagorski mlinci � PGI; Class 2.3. Bread, pastry, cakes, confectionery, biscuits and other baker�s wares
12.	 Bjelovarski kvargl � PGI; Class 1.3. Cheeses
13.	 Bra�ki varenik � PGI; Class 1.8. Other products listed in Annex I to the Treaty (spices etc.)
14.	 Vara�dinski klipi� � PGI; Class 2.4. Bread, pastry, cakes, confectionery, biscuits and other baker�s wares
15.	 Rudarska greblica � PGI;  Class 2.4. Bread, pastry, cakes, confectionery, biscuits and other baker�s wares
16.	 Dalmatinska pancetta � PGI; Class 1.2. Meat products (cooked, salted, smoked, etc.)
17.	 Dalmatinska pe�enica � PGI; Class 1.2. Meat products (cooked, salted, smoked, etc.).

Products undergoing registration process, PDO and PGI:

1.	 Novigradska dagnja � PDO; Class 1.7: Fresh �sh, molluscs and crustaceans and products derived  
therefrom 

2.	 Goranski medun � PDO; Class 1.4. Other products of animal origin (eggs, honey, various dairy 
products except butter, etc.)

3.	 Zagorski bagremov med � PDO; Class 1.4. Other products of animal origin (eggs, honey, various dairy 
products except butter, etc.)

4.	 Dalmatinska janjetina � PDO; Class 1.1. Fresh meat (and o�al)
5.	 Meso istarskog goveda, bo�karina/Meso istrskega goveda-bo�karina � PDO; Class 1.1. Fresh meat 

(and o�al)
6.	 Komi�ki roga� � PGI; Class 1.6. Fruit, vegetables and cereals fresh or processed
7.	 Vara�dinsko bu�ino ulje � PGI; Class 1.5. Oils and fats (butter, margarine, oils, etc.)
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Optional missions of producer groups can be added, such as:

�	 Preparing good practice guidelines so as to help preserve the environment.
�	 Helping preserve the moral or material interests of its members (to be lightly described, if this mission 

is of interest).

These producer groups must also show they have a democratic functioning, and be completely open to any 
stakeholders. 

Control system of geographical indications

In France, the INAO is the o�cial competent authority for the organization of controls on GI products.

�	 On the one hand, the INAO Council of Approval and Controls (CAC) de�nes the principles of controls 
and gives notice about approval of control bodies and every control plan. After initial approval, the 
INAO assesses control bodies on a regular basis (supervision).

�	 The INAO then delegates 100�percent of the external controls to these control bodies which also have 
to be accredited.28

The authorities in charge of controls di�er, depending on the phase. 

�	 Controls during the production phase � controls are the INAO�s responsibility with delegation to 
control bodies. Internal controls are also carried out by the producer group, and self-controls by the 
stakeholders themselves. Only external controls are considered o�cial. The cost varies, depending on 
the amount of control points and the frequency with which they are to be checked by control bodies.

�	 Controls on the market � the French fraud authorities are responsible for carrying out o�cial controls 
on the market. Inspectors have access to all premises and documentation. A report of inspection 
is prepared, including a description of the purpose of the controls, the control methods applied, 
the results of analysis if any, and if appropriate a description of the actions that the producer must 
undertake following the control. 

Potential and obstacles for geographical indications (including in relation to sustainability) 

In France, the application �le for a future GI must contain a rather high number of elements in order to at least 
ensure the basis for the social and economic sustainability of the production. 

These include:

�	 its present and long‑term economic and social impact;
�	 how it involves an important and diversi�ed number of stakeholders; and
�	 how the market evaluation, as well as the costs involved in the good practices linked to the speci�cation, 

will allow an adequate pro�t for all stakeholders.

Producer groups, though they are aware that GI could play a more active role in sustainable agriculture, still 
need support with regard to the implementation of good environmental practices and the role of GIs in resisting 
globalization and commodi�cation of food. The Ministry of Agriculture and the INAO already encourage 
producer groups to progressively and collectively bring their producers towards more environmentally friendly 
measures and thus better correspond to market expectations. However, to date and from a legal perspective, 
criteria exclusively related to sustainability could not be included in the speci�cations of GI products, unless 
they in�uence the quality or link of the product with the area of production. 

This should change with the regulation �Omnibus�, which will amend regulations (EU) 1308/2013 and 
1151/2012. Thus, under the new EU regulation the contribution to sustainability will then be considered one 
of the properties of GIs which can add value to GI products. This will also immediately impact the French 

28 By COFRAC, national accreditation body.
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Public awareness of geographical indications

According to a survey carried out in 2016 among 3�600 readers of the magazine Que Choisir, AOC, PDO and 
PGI are less well-known than other national labels, such as Viandes de France, or commercial collective labels 
like Saveurs de l�annØe, or product of the year. Furthermore, according to the same survey, two out of �ve 
people would buy more GI products if they had more explanation on the meaning of the schemes.40 However, 
AOC and to a lesser extent PDO are quite familiar to the French consumer � more so than a PGI. A big 
proportion of consumers have little knowledge of the real de�nition of PGI, and do not know the di�erence 
between the two schemes.

No general market research or survey has been conducted on these questions recently in France.  The European 
Commission, however, published a study in December 2020 highlighting the fact that �the awareness and 
understanding of GI/TSG schemes remain low in several member states, and some confusion between the 
di�erent schemes remains�. Even if the logos and the schemes are well used in France, Spain and Italy, some 
improvements, through promotion and further education of consumers on GIs, would be helpful.

Geographical indication promotion supporting schemes

Few national groups were aware of, or had access to, EU funds under Regulation 1144/2014 for their 
promotional activities. More information could have been transmitted to producer groups, particularly smaller 
ones. Larger sectors have access to this type of information through their respective consortiums, syndicates 
or interprofessional sectoral organizations.

National funds, or more speci�cally regional funds, are being made available � if less frequently than ten years 
ago � to promotional campaigns in the agrifood sector. However, they are generally destined for collective 
campaigns � that is, a whole sector, or a whole region. Speci�c promotional campaigns are more accessible to 
larger GIs, generally through European Union funding.

40 http://www.lecese.fr/sites/default/�les/pdf/Avis/2018/2018_18_qualite_origine_produits_alimentaires.pdf 
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Regarding the type of GIs, as Figure 1 indicates, most Hungarian wines are PDO (84�percent), while food 
products are rather PGI (67�percent). Altogether, 53�percent of the registered GIs are PDO, 31�percent PGI, and 
16�percent GI. The registered Hungarian GIs are listed in the annex.

Figure 4. Hungarian GIs in the European Union GI register, by product type and type of GI
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Source: own composition based on eAmbrosia.

The most important Hungarian GI sector is the wine sector. Hungary has 22 traditional wine districts and 38 
wine GIs, indicating that origin plays a signi�cant role for Hungarian wines. Among foods, fresh fruit and 
vegetables are the most important category with a share of 46�percent, followed by fresh and processed meat 
(both 14� percent). For spirits, Hungary has registered only the fruit‑based (or grape marc) distillate called 
pÆlinka, and several regional pÆlinka varieties. 

Hungary was among the �rst contracting parties to sign the Lisbon Agreement in 1958. Altogether, 28 
appellations in Hungary are registered, 20 of which are agrifood products (mainly wines). As a member of the 
European Union, Hungary joined the Geneva Act of the Lisbon Agreement in 2021.

Due to several EU agreements, many of the Hungarian GIs are also protected outside the European Union. 
Most Hungarian GI wines bene�t from this protection; only the most recent GI appellations are not covered. 
Typically, Hungarian GI wines are protected in ten to 16 third countries, except for the Tokaj PDO, which is 
protected by agreements in 31 non-European Union countries. Iceland and Norway recognize 36 Hungarian 
GI wines, while in Armenia, Georgia, Kosovo, Liechtenstein, Republic of Moldova, Switzerland, Ukraine and 
the United States of America, 35 Hungarian wines are recognized. 

Among foods, Szegedi tØliszalÆmi PDO (salami produced in the municipality area of Szeged)41 is the most 
widely recognized (in 21 third countries), followed by Budapesti tØliszalÆmi PGI, a Budapest winter salami 
(recognized in ten third countries).42 Countries in the Balkans (Serbia and Kosovo, in particular) have signed 
an agreement with the European Union recognizing Hungarian GI food products. 

Regarding spirits, the overall appellation of pÆlinka and törkölypÆlinka (grape marc pÆlinka) is recognized 
widely (in 24 and 23 third countries, respectively), followed by four regional pÆlinka varieties (BØkØsi 
szilvapÆlinka, KecskemØti barackpÆlinka, Szabolcsi almapÆlinka, and SzatmÆri szilvapÆlinka, all in 15 
countries). The highest number of Hungarian GI spirits are recognized in Armenia, Iceland, Mexico and 
Republic of Moldova (eight appellations).  

41 	 https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:52007XC0420(03)&from=EN
42 	 https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:52008XC0813(06)&from=EN
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Producer groups

Producer groups of wine GIs in Hungary are all local wine communities, and for spirits GIs a certain distillery 
(the only exceptions are the overall appellation of pÆlinka and törkölypÆlinka, where the Ministry of Agriculture 
submitted the GI application). For agricultural products and foods, the GIs are mostly the cooperatives of 
producers, or processors, in some cases a single producer/processor.  

As there is no additional requirement in the national law, EU regulations apply for the establishment of GI 
producer groups. Government administration is very supportive, and a top�down approach is often typical 
for GI registrations. Still, GI producer groups in Hungary are not very active after GI registration. Only a 
few of them try to bene�t from the marketing advantages of GI protection, such as the active use of the GI 
appellation and the logo. Some GIs also help their members access the market by collecting and selling the 
products centrally.

Control system of geographical indications

The National Food Chain Safety O�ce controls the whole food chain in Hungary, including GIs and county-
level government o�ces. According to Article 11 (2) of the Government Decree No. 158/2009 on the procedure 
for the protection of geographical indications of agricultural products, foodstu�s and spirit drinks and 
controls of these products in respect of geographical indications for agricultural products, foodstu�s and spirit 
drinks, the control authority checks the compliance with the product speci�cation (veri�cation) at the place 
of production, preparation and distribution. The government covers these inspections; the GI groups do not 
have to contribute.   

At all levels � farm-processing, wholesale, retail (including online) � inspections and controls are scheduled 
based on an annual monitoring plan resulting from a preliminary risk assessment revised quarterly (type of 
product, results of the previous controls, risk assessment control lists, and so on). The control authorities focus 
primarily on infringement of labelling requirements and production methods. In some cases, it is easier to 
verify the compliance of GI speci�cations: 

�	 when a GI producer group has its own internal control system, which facilitates the work of the control 
authorities (for example, fresh GI vegetable products); and

�	 when only a single or very few producers/processors are entitled to use the GI (for example, several 
national GI pÆlinka varieties or processed meat products).    

Sector potential and obstacles (including in relation to sustainability)

In Hungary, the environment for the GI system is very supportive from the government�s side as the 
policymakers are fully aware of the importance of the European Union GI system and the role it should play in 
the agriculture and food industry. National food quality systems (the Traditions-Tastes-Regions programme, 
in particular) serve as a national ante-room for the European Union GI system; the most important products 
of this programme are encouraged and supported to apply for EU GI registration (Török, 2019). 

In addition, in 2015, the Hungarian government initiated the Geographical Indication Programme to increase 
the number of Hungarian GI products and improve the market situation for existing GI products (recognition). 
Though this successful top�down initiative resulted in dozens of new Hungarian GI registrations, the low 
recognition of the EU GI system is still the biggest obstacle for both producers and consumers. 

Recent EU‑funded research, Horizon 2020 (including two Hungarian GI value chains, Gyulai kolbÆsz and 
Kalocsai f�szerpaprika), showed that certi�ed food outperforms its non-certi�ed rivals on most economic and 
social indicators; however, on major environmental indicators � carbon and water footprint � their performance 
is similar (Bellassen et al., 2022).

There is a need to support awareness on the role that GIs can play in the transition to more sustainable agriculture, 
because national GI groups are not fully aware or maybe familiar only, with the dimension of economic 
sustainability. The main reasons GI groups apply for GI are the protection of their appellations and markets, the 
prestige of having GI protection, and having a marketing opportunity to distinguish their products from others. 
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As long as consumers do not recognize European Union GI labels and are not searching for these products, 
producers and processors do not consider the GI system an active marketing tool. The main bene�t of GI 
registration is the protection of well-known appellations from counterfeits. Only a few GI groups use the labels 
as an active marketing tool. 

Hungarian GI producer groups rarely engage in marketing activities and promotion. So far, direct EU funds 
for GI food promotion (through the European Research Executive Agency, REA, and Chafea, the former 
Consumers, Health, Agriculture and Food Executive Agency) was only used once, promoting Hungarian Grey 
Cattle PGI meat in Saudi Arabia, Kuwait and Switzerland. 

Recently, two EU-funded Hungarian calls were opened for supporting the GI producer groups and their 
promotion activities, one with signi�cant funds available. These calls are expected to substantially increase 
awareness of the GI system. 
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Annex. Hungarian products in the European Union GI register (31 October 2021)

Product 
type

Name Product category Type Status

Wine Badacsony/Badacsonyi Wine Protected designation of origin (PDO) Registered

Wine Balaton/Balatoni Wine Protected designation of origin (PDO) Registered

Wine BalatonboglÆr/ BalatonboglÆri Wine Protected designation of origin (PDO) Registered

Wine Balaton-felvidØk/Balaton-felvidØki Wine Protected designation of origin (PDO) Registered

Wine
Balatonfüred-Csopak/ Balatonfüred-
Csopaki

Wine Protected designation of origin (PDO) Registered

Wine BalatonmellØki Wine Protected geographical indication (PGI) Registered

Wine Bükk/Bükki Wine Protected designation of origin (PDO) Registered

Wine CsongrÆd/CsongrÆdi Wine Protected designation of origin (PDO) Registered

Wine Csopak/Csopaki Wine Protected designation of origin (PDO) Registered

Wine Debr�i HÆrslevel� Wine Protected designation of origin (PDO) Registered

Wine Duna/Dunai Wine Protected designation of origin (PDO) Registered

Wine DunÆntœli/DunÆntœl Wine Protected geographical indication (PGI) Registered

Wine Duna-Tisza-közi Wine Protected Geographical Indication (PGI) Registered

Wine Eger/Egri Wine Protected designation of origin (PDO) Registered

Wine Etyek-Buda/Etyek-Budai Wine Protected designation of origin (PDO) Registered

Wine Etyeki Pezsg� Wine Protected designation of origin (PDO) Applied

Wine
Fels�-MagyarorszÆg/ Fels�-
MagyarorszÆgi

Wine Protected geographical indication (PGI) Registered

Wine Hajós-Baja Wine Protected designation of origin (PDO) Registered

Wine IzsÆki Arany SÆrfehØr Wine Protected designation of origin (PDO) Registered

Wine KÆli Wine Protected designation of origin (PDO) Registered

Wine K�szeg/K�szegi Wine Protected designation of origin (PDO) Applied

Wine KunsÆg/KunsÆgi Wine Protected designation of origin (PDO) Registered

Wine MÆtra/MÆtrai Wine Protected designation of origin (PDO) Registered

Wine Monor/Monori Wine Protected designation of origin (PDO) Registered

Wine Mór/Móri Wine Protected designation of origin (PDO) Registered

Wine Nagy-Somló/Nagy-Somlói Wine Protected designation of origin (PDO) Registered

Wine NeszmØly / NeszmØlyi Wine Protected designation of origin (PDO) Registered

Wine Pannon Wine Protected designation of origin (PDO) Registered

Wine Pannonhalma/ Pannonhalmi Wine Protected designation of origin (PDO) Registered

Wine PØcs Wine Protected designation of origin (PDO) Registered

Wine Soltvadkerti Wine Protected designation of origin (PDO) Registered

Wine Somlói/Somló Wine Protected designation of origin (PDO) Registered

Wine Sopron/Soproni Wine Protected designation of origin (PDO) Registered

Wine SzekszÆrd/SzekszÆrdi Wine Protected designation of origin (PDO) Registered

Wine Tihany/Tihanyi Wine Protected designation of origin (PDO) Registered

Wine Tokaj/Tokaji Wine Protected designation of origin (PDO) Registered

Wine Tolna/Tolnai Wine Protected designation of origin (PDO) Registered

Wine VillÆny/VillÆnyi Wine Protected designation of origin (PDO) Registered

Wine Zala/Zalai Wine Protected designation of origin (PDO) Registered

Wine ZemplØn/ZemplØni Wine Protected geographical indication (PGI) Registered

Food Akasztói szikiponty
Class 1.7. Fresh �sh, molluscs, and 
crustaceans and products derived 
therefrom

Protected designation of origin (PDO) Registered
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Product 
type

Name Product category Type Status

Food Alföldi kamillavirÆgzat
Class 1.8. Other products of 
Annex I of the Treaty (spices, etc.)

Protected designation of origin (PDO) Registered

Food Balatoni hal
Class 1.7. Fresh �sh, molluscs, and 
crustaceans and products derived 
therefrom

Protected geographical indication (PGI) Registered

Food Budaörsi �szibarack
Class 1.6. Fruit, vegetables and 
cereals fresh or processed

Protected geographical indication (PGI) Registered

Food Budapesti tØliszalÆmi
Class 1.2. Meat products (cooked, 
salted, smoked, etc.)

Protected geographical indication (PGI) Registered

Food Csabai kolbÆsz/Csabai vastagkolbÆsz
Class 1.2. Meat products (cooked, 
salted, smoked, etc.)

Protected geographical indication (PGI) Registered

Food Gönci kajszibarack/ Gönci kajszi
Class 1.6. Fruit, vegetables and 
cereals fresh or processed

Protected geographical indication (PGI) Registered

Food
Gy�r-Moson-Sopron megyei 
Csemege sajt

Class 1.3. Cheeses Protected geographical indication (PGI) Registered

Food Gyulai kolbÆsz/Gyulai pÆroskolbÆsz
Class 1.2. Meat products (cooked, 
salted, smoked, etc.)

Protected geographical indication (PGI) Registered

Food HajdœsÆgi torma
Class 1.6. Fruit, vegetables and 
cereals fresh or processed

Protected designation of origin (PDO) Registered

Food Hegyk�i petrezselyemgyökØr
Class 1.6. Fruit, vegetables and 
cereals fresh or processed

Protected geographical indication (PGI) Registered

Food JÆszsÆgi nyÆri szarvasgomba
Class 1.6. Fruit, vegetables and 
cereals fresh or processed

Protected geographical indication (PGI) Registered

Food Kalocsai f�szerpaprika-�rlemØny
Class 1.8. Other products of 
Annex I of the Treaty (spices, etc.)

Protected designation of origin (PDO) Registered

Food Magyar szürkemarha hœs Class 1.1 Fresh meat (and o�al) Protected geographical indication (PGI) Registered

Food Makói petrezselyemgyökØr
Class 1.6. Fruit, vegetables and 
cereals fresh or processed

Protected geographical indication (PGI) Registered

Food Makói vöröshagyma/ Makói hagyma
Class 1.6. Fruit, vegetables and 
cereals fresh or processed

Protected designation of origin (PDO) Registered

Food Nagykun rizs
Class 1.6. Fruit, vegetables and 
cereals fresh or processed

Protected geographical indication (PGI) Registered

Food �rsØgi tökmagolaj
Class 1.5. Oils and fats (butter, 
margarine, oil, etc.)

Protected geographical indication (PGI) Registered

Food
Szegedi f�szerpaprika-�rlemØny/
Szegedi paprika

Class 1.8. Other products of 
Annex I of the Treaty (spices etc.)

Protected designation of origin (PDO) Registered

Food Szegedi szalÆmi/Szegedi tØliszalÆmi
Class 1.2. Meat products (cooked, 
salted, smoked, etc.)

Protected designation of origin (PDO) Registered

Food Szegedi tükörponty
Class 1.7. Fresh �sh, molluscs, and 
crustaceans and products derived 
therefrom

Protected geographical indication (PGI) Registered

Food Szentesi paprika
Class 1.6. Fruit, vegetables and 
cereals fresh or processed

Protected geographical indication (PGI) Registered

Food SzilvÆsvÆradi pisztrÆng
Class 1.7. Fresh �sh, molluscs, and 
crustaceans and products derived 
therefrom

Protected geographical indication (PGI) Registered

Food
Szomolyai rövidszÆrœ fekete 
cseresznye

Class 1.6. Fruit, vegetables and 
cereals fresh or processed

Protected designation of origin (PDO) Registered

Food Sz�regi rózsat�
Class 2.13. Flowers and ornamental 
plants

Protected geographical indication (PGI) Registered

Food TuzsØri alma
Class 1.6. Fruit, vegetables and 
cereals fresh or processed

Protected designation of origin (PDO) Registered
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Product 
type

Name Product category Type Status

Food ÚjfehØrtói meggy
Class 1.6. Fruit, vegetables and 
cereals fresh or processed

Protected geographical indication (PGI) Registered

Food Fert�d vidØki sÆrgarØpa
Class 1.6. Fruit, vegetables and 
cereals fresh or processed

Protected geographical indication (PGI) Published

Food Nagykör�i ropogós cseresznye
Class 1.6. Fruit, vegetables and 
cereals fresh or processed

Protected geographical indication (PGI) Applied

Food Derecske alma
Class 1.6. Fruit, vegetables and 
cereals fresh or processed

Protected geographical indication (PGI) Applied

Food KelemØri bÆrÆnyhœs Class 1.1. Fresh meat (and o�al) Protected geographical indication (PGI) Applied

Spirit drink BØkØsi SzilvapÆlinka 9. Fruit spirit Geographical indication (GI) Registered

Spirit drink Gönci BarackpÆlinka 9. Fruit spirit Geographical indication (GI) Registered

Spirit drink KecskemØti BarackpÆlinka 9. Fruit spirit Geographical indication (GI) Registered

Spirit drink Madarasi birspÆlinka 9. Fruit spirit Geographical indication (GI) Registered

Spirit drink NagykunsÆgi birspÆlinka 9. Fruit spirit Geographical indication (GI) Registered

Spirit drink NagykunsÆgi szilvapÆlinka 9. Fruit spirit Geographical indication (GI) Registered

Spirit drink PÆlinka 9. Fruit spirit Geographical indication (GI) Registered

Spirit drink Szabolcsi AlmapÆlinka 9. Fruit spirit Geographical indication (GI) Registered

Spirit drink SzatmÆri SzilvapÆlinka 9. Fruit spirit Geographical indication (GI) Registered

Spirit drink TörkölypÆlinka 6. Grape marc spirit or grape marc Geographical indication (GI) Registered

Spirit drink ÚjfehØrtói meggypÆlinka 9. Fruit spirit Geographical indication (GI) Registered

Spirit drink Vasi vadkörte pÆlinka 9. Fruit spirit Geographical indication (GI) Registered

Spirit drink Nagykör�i cseresznyepÆlinka 9. Fruit spirit Geographical indication (GI) Applied

Spirit drink SÆrrØti kökØnypÆlinka 9. Fruit spirit Geographical indication (GI) Applied

Spirit drink HomokhÆti �szibarack pÆlinka 9. Fruit spirit Geographical indication (GI) Applied

Source: own composition based on eAmbrosia.
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Table 2. Polish-registered geographical indication products

PDO PGI (+spirit drinks) TSG Total

Poland 10 26 (+2) 10 46 (+2)

Fruit and vegetables 3 7 10

Meat/meat products 4 4 8

Cheese/dairy products 3 2 5

Source: author�s own elaboration.

There are currently three products applying for registration, one of which is the �rst Polish PGI in the wine 
sector (Wino z Podkarpacia/Wino podkarpackie).  

The Polish authorities (Ministry of Agriculture and Rural Development), due to minimal exports of GI products 
to countries covered by the Geneva Act of the Lisbon Agreement, do not plan to use this protection option yet.

With respect to bilateral agreements (regarding GI products) concluded or negotiated by the European Union, 
the Polish Vodka GI should be mentioned. This product is protected under several dozen agreements signed by 
the European Union with other countries � for example, Polish Vodka GI is protected in China under the EU-
China Trade Agreement (like 99 other GIs from the European Union). Other Polish PDO/PGI/TSG products 
appear under these agreements sporadically (when there is a particular interest in a given market), as they do 
not have signi�cant global export potential.

There are no bilateral agreements concluded or negotiated by the European Union covering or treating Polish 
GIs in a speci�c way. The exception is Polish Vodka GI.

In Poland, the national system for the registration and protection of GIs is relevant only for GI industrial and 
handicrafts products. The system is managed by the Patent O�ce. Unfortunately, to this day no GI has been 
registered for non-food products.

Producer groups

According to the requirements of EU law, PDO, PGI or TSG products may be registered by producer groups, 
and only in exceptional cases (for example, production by one producer only) is a derogation possible. This 
type of derogation was used only once in Poland in the case of Chleb Pr�dnicki PGI, where there was only 
one producer of this product in Kraków-Pr�dnik. Polish law does not de�ne the legal form of the group in line 
with the principle that �two producers are already a group of producers�. Nevertheless, the majority of PDO/
PGI/TSG products in Poland are managed by organized groups of producers (mainly the fruit and vegetables 
sector), industry associations and organizations (mainly bakery and meat products and honey), as well as 
cooperatives (mainly dairy products). Some of the groups are more active in the �eld of product protection and 
promotion, others are less dynamic or do not work at all (rather rare cases) � such as Heather honey from Bory 
Dolno�l�skie PGI or Podkarpackie honeydew PDO, which due to the lack of proper pollen and honeydew for 
several seasons were hardly producing at all. 

The role of GI producer groups is very signi�cant. It begins at the stage of preparing product speci�cations. 
After the registration of the GI, the role of the group is mainly to ensure the quality of the product. The most 
common activities of groups include:

�	 receive applications from manufacturers who want to undergo control and certi�cation;
�	 keep a register of producers authorized to use the protected name;
�	 conduct internal control (regardless of certi�cation by public or private certi�cation bodies);
�	 distribute the common label � numbered labels are used by some groups of producers of GI products 

in order to control the protected product on the market. For example, in the speci�cation of a GI 
product, producers declare that only the association of producers is entitled to print labels. The labels 
are then distributed among producers according to the needs and scale of production;

�	 manage the common logo of the product (if any); and
�	 monitor the market for proper use of the name.
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It is also important for groups to organize information and promotional activities, and in participate in training 
and meetings with representatives of other groups in order to exchange good practices. They should also 
maintain contact with various authorities.

In Poland, groups and associations managing PDO/PGI/TSG products can count on support from the Rural 
Development Programme related to:

�	 payment to producers of contributions to participate in a group (association, union); and
�	 co-�nancing of promotional and marketing campaigns regarding the registered product.

Usually, the groups include only producers or processors of the PDO/PGI/TSG product. The Sady Grójeckie 
association, which brings together both organized groups of fruit and vegetable producers, and individual fruit 
growers from the region of origin, should be mentioned. It is undoubtedly the most e�ective group in Poland, 
which not only represents the greatest economic power in apple production in the whole of the European 
Union, but also operates in the �eld of promotion and marketing, trade, lobbying and professional advice for 
fruit growers. More about the activities of the association can be found at https://jablkagrojeckie.pl/. 

Control system of geographical indications

There is a so-called �hybrid system� in Poland � the compliance of production with the speci�cation can be 
controlled by public services and by private certi�cation bodies. The farmer or the producer is the one who 
decides. 

General Inspectorate of the Agricultural and Food Quality Inspection 

The General Inspectorate supervises entities that carry out control and certi�cation of GIs, such as the 
Voivodship inspectorates of agricultural and food quality, and private certi�cation bodies (see below). It  also 
supervises the GI market by conducting ex-o�cio controls.

Voivodship inspectorates of agricultural and food quality 

These inspectorates check compliance with the GI speci�cations. There are 16 regional inspectorates in Poland 
(two employees in each regional inspectorate responsible for high-quality products).

Private certi�cation bodies

Private certi�cation bodies must be accredited and authorized by the order of the minister of agriculture and 
rural development. The certi�cation bodies check compliance with the speci�cations. 

Producers of PGI (or designations of origin) choose for themselves which control body carries out control 
and certi�cation, con�rming that their product is manufactured according to the speci�cations (the expenses 
for this are covered by producers). The conditions certi�cation bodies have to meet to become authorized are 
set out in the Act on the registration and protection of names and designations of agricultural products and 
foodstu�s and on traditional products (Article 41). The main requirement with respect to certi�cation bodies 
is that they have to be independent. There are currently four accredited certi�cation bodies in Poland that are 
entitled to carry out veri�cation of compliance with speci�cations (for PDO/PGI/TSG products).  
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Figure 6. Organization of supervision and control system for PDO, PGI, TSG in Poland

Source: author�s own elaboration based on current Polish legal provisions.

Figure 7. Competent authorities and control bodies for verification of compliance with specification 

Source: author�s own elaboration based on current Polish legal provisions.

Agricultural and Food Quality Inspection (AFQI)

The objective of the AFQI is to supervise the commercial quality of all foods and agricultural products during 
production and on the market (including controls of quality of exported products). Its speci�c tasks include the 
control of agrifood products registered as PGI, PDO or TSG, and cooperation with other inspections exercising 
such control (including in other countries).

The legal basis for the AFQI is the Law (of 21 December 2000) on the commercial quality of agrifood products 
(http://dziennikustaw.gov.pl/DU/2015/678/1).

The Agricultural and Food Quality Inspection complains about the lack of sta� that could perform the necessary 
inspections in the GI and organic food sectors (this is also the competence of the AFQI). Nevertheless, the 
awareness of inspectors in the scope of detecting violations regarding GI, and achievements in that regard, 
should be assessed positively. Despite modest resources, the AFQI also controls the online food trade (including 
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GI products). However, due to the lack of EU regulations in this area (there is no lex specialis in the �eld of 
e-commerce), it is not an easy task, and it is di�cult to organize it in cooperation with e-commerce players. 

Sector potential and obstacles (including in relation to sustainability)  

It is impossible to generalize and state that all PDO/PGI/TSG producer groups understand the importance 
of the inevitable transformation to sustainable agriculture. It is worth noting, however, that some groups 
(for example, the PGI Grójec apple or the PGI ��cko apple) emphasize the obligation to produce fruit using 
integrated production, which minimizes the use of plant protection products, and also very often boast about 
products that are GI and have been produced organically. Some of the groups dealing with meat production 
emphasize the use of native, traditional breeds or the application of the principles of increased animal welfare.

As emphasized in the point above, some of the producer groups are anticipating the direction agriculture and 
food production will go, and are making changes already today.

Most PDO/PGI/TSG producers that are commercialized through organized distribution channels complain 
about cooperation with retail chains. According to the producers, more and more retail chains want to have 
PDO/PGI/TSG products on the shelves. Nevertheless, although high-quality products in themselves do not 
generate large sales volumes, they do attract customers to the store, customers who then make much larger 
purchases than the advertised product. However, despite this main goal for the PDO/PGI/TSG product, retail 
chains strive to:

�	 lower the price below the break-even point;
�	 use their dominant position to introduce unilaterally bene�cial commercial practices; and
�	 break up the group and establish cooperation with individual producers � the latter are much more 

inclined to accept the terms of the retail network than groups and associations of producers with 
greater clout and better negotiation skills.

Comprehensive inventory studies of the sector�s potential have not been conducted in Poland. Nevertheless, 
the dairy sector shows the greatest potential for PDO/PGI/TSG registration, due to:

�	 strong dairy traditions in almost all regions of Poland;
�	 the variety of dairy products related to both local know-how and the speci�city of the raw material 

(milk, breeds, feed); and
�	 market structure dominated by dairy cooperatives with many years of tradition and well‑established 

recipes for local dairy products. 

An opportunity can also be seen in the registration of PDO/PGI/TSG in the:

�	 meat (meat products) sector � for example, one of the Polish export bestsellers, Polish oat goose (has 
not been registered yet); and

�	 fruit and vegetable sector � Poland is distinguished not only by a large range of fruit and vegetable 
varieties speci�c to its regions, it is also characterized by a great uniqueness of individual local crops 
and local know-how. It is also a dominant producer of certain fruits and vegetables (blackcurrant, 
chokeberry, strawberries, apples), which a�ects its reputation and perception by consumers.

It seems that in Poland, from the procedural and institutional point of view, the system of evaluation and 
registration of PDO/PGI/TSG products works very well. The biggest obstacle to the development of the GI 
system is invariably the mentality of producers, who often lack the requisite trust needed to form groups, 
associate, and cooperate � thus, registration becomes impossible. In order to support groups under the funds 
for rural development, both co-�nancing of the costs of the participation of producers in the association, and 
the creation of so-called operational groups for the development of the high-quality food sector, are possible. 
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Geographical indications promotion supporting schemes

European Union funds

National GI producer groups are entitled to bene�t from the European Commission promotion mechanism 
established by Regulation 1144/2014.43 However, due to the high requirements for participation (for example, 
having large �nancial resources or the need to submit appropriate collaterals) and the low economic power of 
most GI groups, only a few can apply for support under this mechanism. 

A much more attractive approach was possible under the mechanism before 2014, when a request for information 
measures could be submitted by a competent authority of a member state. In such a case, 50�percent of the 
costs were covered from the national budget and 50�percent from Commission funds. Poland implemented 
two information campaigns on GIs, which played a very important role in the development of this system. 
They were very positively evaluated by producers. Unfortunately, since 2014, Regulation 1144/2014 no longer 
provides for the possibility to apply for support for information measures on GIs. 

In Poland, there is still a low level of knowledge about the existence of quality schemes (such as GIs) under 
which high-quality products are manufactured. As a consequence, low demand for these products remains. 
Information and promotion activities are directed at consumers, in particular, to familiarize them with these 
products and highlight their speci�c features. The support takes the form of reimbursement of eligible costs 
of operations.

Support to perform information and promotion activities is provided under the Rural Development 
Programme 2014�2020.

Bene�ciaries 

The bene�ciary of the measure is a producer group which means an organization, in any legal form, which brings 
together operators actively participating in food quality schemes for a speci�c product or production method.

Group members applying for support must carry out production on the territory of Poland within the framework 
of supported food quality schemes. As regards cooperatives, this applies to the members of the cooperative or 
the cooperative as a whole.

Eligible costs

These are costs incurred to carry out promotional activities. Aid may be granted to the promotional team, whose 
members are involved in the production of an agricultural product or foods intended for human consumption 
produced under quality schemes.

The amount and rate of support is 70�percent of eligible costs.

National promotion funds

Geographical indication groups are also eligible for national promotion funds. Promotion funds were 
established in Poland in 2009 to support agricultural marketing, increase consumption and promote agrifood 
products. Contributions to the funds are paid by producers of agricultural products; ten funds have been 
created for various agricultural products. Each fund is managed by a management committee consisting of 
nine members. The management committees of the funds decide on the method and amount of �nancial 
support for promotion measures.

43 Regulation 1144/2014 on information provision and promotion measures concerning agricultural products implemented in the internal market and in third 
countries and repealing Council Regulation (EC) No 3/2008.
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Types of measures supported by promotion funds:

�	 informing about quality of products;
�	 promoting consumption of products;
�	 �nancing participation in exhibitions and fairs;
�	 market research and research and development concerning products;
�	 training of producers; and
�	 supporting activities of producer organizations acting in an international forum.
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Numbers and sectoral types of geographical indication

The United Kingdom GI system actually encompasses four individual schemes: spirit drink; aromatized wine; 
wine; food, agricultural products, beer, cider and perry. 

Table 4 shows that there are no products registered under the aromatized wine scheme, �ve under spirit drink 
and seven under wine; but 81 under the food, agricultural products, beer, cider and perry scheme. The latter 
scheme is also referred to as the protected food names (PFN) scheme. Most of the GIs are PGI-type, with some 
PDO, but only �ve TSG (which only apply under the PFN scheme).

Table 4. Number of GI by product type and GI type (as of October 2021)

Product type Scheme DO GO TS Total

Spirits Spirit drink 5   5

Wine Wine 3 4   7

Beer/cider PFN 11 11

Cheese PFN 11 7 18

Fresh �sh PFN 4 10 14

Fresh meat PFN 6 7 3 16

Fruit & veg PFN 3 6 2 11

Meat products PFN 5   5

Other PFN 5 1   6

Total � 32 56 5 93

Source: Defra, 2021. 

Five new registrations have been added to those carried forward from before Brexit, although these had all 
been initiated prior to the United Kingdom�s departure from the European Union. The remaining GIs have 
accumulated in stages over the past 30 years or so, but with some bunching of product types (Table 5).  

For example, three spirit drinks were the �rst to be registered (in 1989), re�ecting the fact that they already had 
long-standing brand recognition that translated easily into the GI system. A high proportion of GI cheeses were 
also registered relatively early on, again re�ecting pre-existing geographical branding. Similarly, several fresh 
meat products with national (for example, Welsh) or island (for example, Orkney) identities were registered in 
the mid-1990s. Thereafter, more variety has been achieved with the registration of �sh, meat products, fruit 
and vegetables, and wine.

Although the United Kingdom was still a member of the European Union in February 2020 when the European 
Union became party to the Geneva Act of the Lisbon Agreement on the Protection of Appellations of Origin 
and their International Registration, the United Kingdom lost this status when it left the European Union at 
the end of 2020, and there are currently no plans to become a party to the act in its own right. However, GI 
protection has featured in the various bilateral trade agreements subsequently negotiated between the United 
Kingdom and other countries, generally rolling forward the same arrangements as when it was a member of 
the European Union (personal communication, Defra).
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Table 5. Number of GI by product type and registration decade (as of October 2021)

Product type 1980s 1990s 2000s 2010s 2020s

Spirits 3 1 1

Wine 5 2

Beer/cider   9 2

Cheese 13 1 4

Fish   1 4 9

Fresh meat   6 4 4 2

Fruit & veg   1 9 1

Meat products 1 4

Other   1 5

Total 3 31 11 43 5

Source: Defra, 2021; European Union Intellectual Property Office, 2021. 

Producer groups

To use a product name on the United Kingdom GI register, a producer must follow a published product 
speci�cation, be veri�ed to make and sell the registered product, and use the registered GI product name and 
relevant logo correctly.  

In addition, a producer group or trade association needs to be formally registered to oversee the GI.  This 
is because a GI does not belong to an individual business but can be used by any business if they meet the 
production eligibility criteria.  

Most producer groups have relatively few members, but some are very large (Table 6). The latter are for relatively 
unprocessed, national-scale GIs (for example, Jersey Royal potatoes, Welsh lamb).  Other producer groups 
are for more processed, local-scale products (various cheeses and beers) where a few �rms have preserved a 
product�s tradition or have revived a historical practice.

Table 6. UK producer group size by product type and GI type (as of October 2021)

Product type 1�10 11�25 26�499 501�999 1000+ Unknown

Spirits 1   5

Wine   7

Beer/cider 3 7 1 11

Cheese 11 3 1 18

Fresh �sh 5 3 1 14

Fresh meat 1 1 7 16

Fruit & veg 2 2 1 11

Meat products 3 1   5

Other 3 1   6

Total 27 18 5 1 7 35

Source: Defra, 2021. 

Registration and protection of geographical indications

As with the European Union system, producer groups initiate the process for registering a new GI and follow 
guidance issued by DEFRA. Following this, there is a formal consultation period during which other businesses 
and third parties can comment on the proposal.  

In some cases, registration has proceeded relatively smoothly, with the shortest time taking around two years, 
but four to seven years is more typical. However, disagreements over the basis for a GI or its speci�c details 
can take many years to resolve, and lead to rejection of the proposal. For example, Melton Mowbray pork pies 
and Yorkshire Wensleydale both had to overcome protracted objections from others wanting to use the product 
name (pers. comm., UK Protected Food Name Association).
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Consequently, the costs of establishing a GI vary signi�cantly from case to case. Moreover, they are di�cult to 
quantify, since they mostly take the form of time spent in gathering and presenting information and engaging 
in negotiations. 

Once in place, it is also possible for a group to voluntarily withdraw a GI. For example, this happened when the 
sole producer of Newcastle Brown Ale relocated production outside of the speci�ed geographical area and the 
sole producer of Plymouth Gin decided that it was no longer appropriate for a single business to use the PGI. 
In both cases, the producers were large companies producing a range of alcoholic drinks. 

Control and enforcement

Eligibility for an individual producer to use a GI logo is checked by a control body when the producer �rst 
applies to join a scheme and then re-inspected at least once every three years. Control bodies include local 
authorities, government agencies, and accredited third-party quality assurance inspection services (Table 7). 
Inspection costs are typically a few hundred euros, but can be higher for bigger �rms.

Table 7. Control body by UK GI product type  

Product type Local authority Govt agency Third-party Unknown

Spirits 2 3

Wine 6 1

Beer/cider 8 1 2

Cheese 10 8

Fresh �sh 5 6 3

Fresh meat 1 12 3

Fruit & veg 3 1 4 3

Meat products 2 2 1

Other 3 3

Total 32 15 33 13

Source: Defra, 2021. 

If an inspection reveals that a producer is using a GI logo without complying with the necessary eligibility 
criteria, this is noti�ed to an enforcement body, which can impose a �nancial penalty of up to GBP�40�000. The 
Department for Environment, Food and Rural A�airs is the competent authority but ex‑o�cio enforcement is 
mainly undertaken by local government authorities exercising their powers in relation to trading standards 
plus scrutiny of imports by the Food Standards Agency (for wine) and Her Majesty�s Revenue and Customs 
(for spirts).  

In addition, producer groups can themselves engage in enforcement by directly approaching companies 
infringing the GI.  Producer groups resort to such direct action for two main reasons.  First, because local 
authorities� trading standards capacity is under-resourced, and GI is just one of many standards that have 
to be enforced. Second, because local authorities only have domestic jurisdiction and hence have no powers 
in export markets. Infringement in export markets is an issue for some national-scale GI products such as 
Scotch whisky.

In many cases, the mere threat of legal action is su�cient to deter continued infringements, but the possibility 
of having to undertake legal action means that only better-resourced producer groups tend to enforce GI 
directly. The same applies to proactive monitoring of domestic and export (including e‑commerce) markets 
for infringement activity. Hence, such actions are typically undertaken mostly by the producer groups for 
spirits (such as Scotch whisky), which comprise mostly multinational businesses, and groups for the national-
scale fresh meat GI (such as Welsh lamb), which are funded through members� levies, rather than by the 
smaller-scale groups producing local speciality products (for example, Gloucestershire Perry, Orkney lamb, 
Arbroath Smokies). 
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Table 8. Estimated sales (EUR thousands) of UK GI products in 2017, by scheme type and market geography 

UK EU Rest of world Total 2017

Wine 6�802 248 35 7�085

Spirits 316�674 1�400�649 3�028�988 4�746�311

PFN* 2�022�082 749�626 172�769 2�944�477

Total 2�345�557 2�150�523 3�201�793 7�697�873

Source: European Commission, 2019.
*PFN = food and drink, other than spirits and wines.

Within this, spirits � which are dominated by Scotch whisky � account for over EUR�4.7�billion. Almost all 
of the remaining approximately EUR� 3� billion derives from PFN products, but within this approximately 
EUR�2.5�billion is estimated to derive from �ve national-scale GIs (Scottish farmed salmon, Scotch and Welsh 
beef and lamb), leaving roughly EUR�500�million across 83 local-scale GIs.46 However, sales of GI represent less 
than 3�percent of total agrifood sales (derived from Table 8, plus Food and Drink Federation, 2021).

Table 9. Estimated share (%) of total UK GI value in 2017, by scheme type and market geography 

UK EU Rest of world Total Value (EUR millions)

Wine   0.1%   0.0%   0.0%     0.1%       7 

Spirits   4.1% 18.2% 39.3%   61.7% 4�746 

PFN* 26.3%   9.7%   2.2%   38.3% 2�944 

Total 30.5% 27.9% 41.6% 100.0% 7�698

Source: derived from Table 8.   
*PFN = food and drink, other than spirits and wines.

A similar pattern is apparent for exports, with spirits accounting for a high proportion of sales to the European 
Union and, in particular, to the rest of the world. Protected food names sales are more focused on the UK 
market, with exports largely being of national-scale GI. For example, Scottish salmon exports were around 
EUR�700�million, with Scotch and Welsh beef and lamb exports around EUR�200�million, leaving perhaps 
EUR� 20� million for other GI products (Hybu Cig Cymru, 2021; Quality Meat Scotland, 2019; Scottish 
Government, 2020; Scottish Salmon Producers Organisation, undated). 

This is not to say that some individual local-scale GIs do not export, only that the volume of their trading is 
small relative to national-scale GIs. Many local-scale GIs focus deliberately on the domestic market, often 
tying products into local tourism or shorter supply chains. 

Challenges and opportunities for geographical indications during the pandemic

Although the COVID-19 pandemic has, anecdotally, increased consumer interest in local food supply chains, the 
potential positive e�ect of this has been masked by negative e�ects of travel restrictions and therefore less tourism 
demand for local products, through both retail and in particular catering outlets. In addition, the United Kingdom�s 
departure from the European Union has severely disrupted access to the EU market and reduced export volumes 
of fresh meat GI in particular � as had been feared beforehand (Roussel and Doherty, 2016; Prescott et al., 2020).

Public awareness of geographical indications

Geographical indications and broader sustainability issues do feature in surveys of United Kingdom consumers� 
expressed preferences. However, actual consumer awareness of GI is low in general and even weaker on the 
speci�cs of the production process of any particular GI (Kantar, 2020). Indeed, Hartman et al. (2019) and 
Goudis and Skuras (2021) suggest that the importance attached to GI, and indeed just public awareness of GI 
in the United Kingdom, is low compared with the European Union.  

46 It is likely that the EUR�2.5�billion is an overestimate since not all national-scale products eligible to carry a GI logo necessarily do so. This is partly because 
competition between individual businesses and retailers� demands can lead to di�erentiation on other product characteristics, but also because carcass products 
such as beef give rise to a variety of actual cuts (e.g. steaks, burgers, mince) and not all of these necessarily attract a GI premium to justify marketing them as such. 
Consequently, headline �gures for total output of national-scale products eligible for GI (e.g. Scotch beef, Scottish salmon) may overstate actual GI sales. However, 
detailed information on this is hidden by commercial sensitivities and a lack of di�erentiation between similar GI and non-GI products in o�cial statistics.  
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Geographical indications promotion supporting schemes

Public funding explicitly for GI promotion is not generally available. However, producer groups or individual 
businesses may be able to access more generic public funds and support for this purpose.  For example, grant 
aid is available in relation to agrifood innovation and investment activities, as is grant aid, loans and overseas 
representation relating to export activities. Moreover, producer groups for some national-scale GI products 
(such as Scottish salmon and Welsh lamb) are part funded by levy payments from their members, and a 
proportion of this funding is used explicitly for GI promotion.
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Annex. United Kingdom geographical indications (as of October 2021)

Spirit drinks: Irish Cream; Irish Poteen/Irish Poitín; Irish Whiskey/Uisce Beatha Eireannach/Irish Whisky; 
Scotch Whisky; Somerset Cider Brandy. 

Wine: Darnibole; English; English Regional; Quality (sparkling) wine; Regional (sparkling) wine; Welsh; 
Welsh Regional. 

Beer/cider: Gloucestershire Cider; Gloucestershire Perry; Herefordshire Cider; Herefordshire Perry; Kentish 
Ale; Kentish Strong Ale; Rutland Bitter; Traditional Welsh Cider; Traditional Welsh Perry; Worcestershire 
Cider; Worcestershire Perry.  

Cheese: Beacon Fell Traditional Lancashire Cheese; Bonchester Cheese; Buxton Blue; Dorset Blue Cheese; 
Dovedale Cheese; Exmoor Blue Cheese; Orkney Scottish Island Cheddar; Single Gloucester; Sta�ordshire 
Cheese; Stilton Blue Cheese; Stilton White Cheese; Swaledale Cheese; Swaledale Ewes� Cheese; Teviotdale 
Cheese; Traditional Ayrshire Dunlop; Traditional Welsh Caerphilly / Traditional Welsh Caer�li; West Country 
Farmhouse Cheddar Cheese; Yorkshire Wensleydale. 

Fish: Arbroath Smokies; Conwy Mussels; Cornish Sardines; Fal Oyster; Isle of Man Queenies; London Cure 
Smoked Salmon; Lough Neagh Eel; Lough Neagh Pollan; Scottish Farmed Salmon; Scottish Wild Salmon; 
Traditional Grimsby Smoked Fish; West Wales Coracle Caught Salmon; West Wales Coracle Caught Sewin; 
Whitstable Oysters. 

Fresh meat: Cambrian Mountains Lamb; Gower Salt Marsh Lamb; Isle of Man Manx Loaghtan Lamb; Lakeland 
Herdwick; Orkney Beef; Orkney Lamb; Scotch Beef; Scotch Lamb; Shetland Lamb; Traditional Farmfresh 
Turkey; Traditionally Farmed Gloucestershire Old Spots Pork; Traditionally Reared Pedigree Welsh Pork; 
Welsh Beef; Welsh Lamb; West Country Beef; West Country Lamb.  

Fruit and vegetables: Armagh Bramley Apples; Ayrshire New Potatoes/Ayrshire Earlies; Fenland Celery; Jersey 
Royal Potatoes; New Season Comber Potatoes/Comber Earlies; Pembrokeshire Earlies/Pembrokeshire Early 
Potatoes; The Vale of Clwyd Denbigh Plum; Traditional Bramley Apple Pie Filling; Vale of Evesham Asparagus; 
Watercress; Yorkshire Forced Rhubarb. 

Meat products: Carmarthen Ham; Melton Mowbray Pork Pie; Newmarket Sausage; Stornoway Black Pudding; 
Traditional Cumberland Sausage.  

Other: Anglesey Sea Salt/Halen Môn; Cornish Clotted Cream; Cornish Pasty; East Kent Goldings; Native 
Shetland Wool; Welsh Laverbread.
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Bordeaux SupØrieur bottles and 2�004 Bordeaux bottles by Chateau de Paris Ltd in Georgia. The labels were 
removed from the bottles and the company was given a stern warning.

Inventory of geographical indications

In total, as of 1 October 2021, 55 AO and GIs are registered, of which 34 are AO and 21 are GIs.52 Of the AO, 
25 are wines, eight mineral waters and one cheese. As for GIs, among them there are various agricultural 
products � cheeses (12), vegetables (2), honey (2), tea, spirits (Chacha), a Georgian delicacy (Churchkhela), and 
the �rst non-agricultural GI product, a vessel for wine (Qvevri). 

In recent years, a number of changes in the speci�cation of 18 Georgian AO wines have been made. 
Clari�cations were made in some aspects of wines speci�cations to more precisely de�ne their control points, 
which shall enable the exercise of control in a uniform and targeted manner. In addition, in collaboration with 
FAO, signi�cant changes were made to two cheeses, Sulguni and Tushuri Guda.

International protection of geographical indications 

In addition to protecting and enforcing GI rights within the country, the goal of Georgia�s state policy is also to 
ensure the legal recognition of GI of Georgia in foreign countries and to take measures against their violation. 
This becomes especially important in the current conditions, when the export of Georgian goods is increasing 
from year to year, a signi�cant part of which is GI products. This mainly concerns Georgian wines and mineral 
waters, which due to their high quality and reputation, have become a target of unscrupulous competitors in 
di�erent countries.

To achieve these goals, Georgia uses various legal instruments. Among them are joining international treaties, 
the conclusion of bilateral agreements, and protection Georgian products through national GI registration 
systems of the relevant countries.

In 2004, Georgia joined the Lisbon Agreement, which allows for the protection of Georgian AO in 29 member 
countries of the agreement.53

In 2007, Georgia and Ukraine signed an agreement on the legal protection of GI wines, spirits and mineral 
waters.54  

In 2012, Georgia entered into a bilateral agreement on the mutual recognition of GIs with the European 
Union.55 It gives Georgian producers a very e�ective tool to protect and enforce their GI rights on the markets 
of 27 European Union countries. It is important that in accordance with this agreement (Article 175) the 
parties shall enforce GI protection through administrative action of their public authorities. They shall also 
enforce such protection at the request of an interested party. 

In 2018, an agreement on the Mutual Recognition and Protection of Geographical Indications, Appellations 
of Origin and Indications of Source was concluded between the Swiss Confederation and Georgia.56 The 
agreement provides that the parties shall ensure that the protection granted by this agreement is enforceable 
by interested parties in their domestic law.

In 2019, the Strategic Partnership and Cooperation Agreement between the United Kingdom of Great Britain 
and Northern Ireland and Georgia was adopted.57 This agreement includes provisions on protection and 
enforcement of GI rights that are similar to the EU-Georgia agreement.

52 www.sakpatenti.gov.ge/en/state_registry/
53 https://wipolex.wipo.int/en/treaties/ShowResults?start_year=ANY&end_year=ANY&search_what=C&code=ALL&treaty_id=10 
54 www.sakpatenti.gov.ge/ka/page/180/ 
55 www.sakpatenti.gov.ge/media/page_�les/Intellectual_Property_Rights_-_Full_Text.pdf 
56 www.sakpatenti.gov.ge/media/page_�les/Agreement_Swiss_Confederation_Georgia.pdf 
57 www.sakpatenti.gov.ge/media/page_�les/United_Kingdom_of_Great_Britain_and_Northern_Irela.pdf 
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�	 MAFI Order No. 12 of 12 January 2016, on the delimitation of wine-growing areas for the production 
of wines with a protected GI; and

�	 Government Decision No. 741 of 22 November 2017 for the approval of the Regulation on the 
de�nition, description, presentation and labelling of aromatized wine products.

Registration and protection of geographical indications

As of 1 October 2021, a total of 4824 GIs were protected in Republic of Moldova, of which only 15 are 
Moldovan‑origin GIs. Most foreign GIs (3739 of them) are protected in Republic of Moldova under the 
EU‑Moldova Association Agreement, and 1060 under the Lisbon Agreement on the Protection of Designation 
of Origin and their International Registration. Ten GIs are protected through the national system. 

There are 15 recognized Moldovan GIs in Republic of Moldova, the best-known of which are in the wine 
sector. Moldovan wines are recognized worldwide, Republic of Moldova being an important wine exporter. In 
recent years, considerable e�ort has gone into the promotion of the outstanding quality of local wines, through 
the GI system. 

There are four regions for the production of PGI wine products � three of them for wines (Codru, �tefan Vod
 and 
Valul lui Traian), and one region, covering the entire territory of the country, for aged wine brandy (PGI Divin). 

The GI �Divin� is a unique example of a voluntary waiver of a country � the Republic of Moldova � in the use 
of a foreign appellation of origin (Cognac), which in the USSR was considered a generic name for this product 
category (aged wine brandy). The Moldavian SSR (Soviet Socialist Republic), together with Armenia, was one 
of the leading manufacturers and exporters of �cognac�. One of the most famous �cognac� trademarks was 
Belii Aist (translation, white stork). The technological instruction for this product was developed and approved 
back in 1979. In line with this, several companies produced Belii Aist �cognac�, which enjoyed great popularity 
among consumers. 

After its independence, Republic of Moldova made serious e�ort to replace USSR standards under which a 
number of well-known AO were used as generic names, including the designation �cognac� that was replaced 
with the designation �Divin�. The name �Divin� has a double meaning in the Romanian language, deriving 
from the words din vin (from wine), and also meaning sacred. Since 1996, Moldovan producers started to use 
the denomination �Divin� for aged wine brandy instead of �cognac�. To provide protection for the designation 
�Divin�, in 2012, the Association of Divine and Brandy Producers of Moldova elaborated a technical speci�cation 
for GI Divin and applied for GI registration for the entire territory of Republic of Moldova.

Another brandy product with PGI was registered for the apricot brandy from Nimoreni, Rachiu de Niimoreni.

There are two registered designations of origin for wine � Ciumai and Rom
ne�ti � but considering the 
diversity of the local climate and soil, there is great potential for PDO wines in Republic of Moldova. All six 
registered wine‑related denominations bene�t from protection in Republic of Moldova, the European Union, 
and the United Kingdom. There is only one Moldovan denomination protected under the Lisbon Agreement 
� the PDO Rom
ne�ti wine. 

Eight Moldovan agrifood products (another sector with high GI potential) were registered as GI. Five GIs 
are fresh and processed fruit and plants � special prunes from Lalova; Zabriceni tea; Marinici Gooseberry; 
C
l
ra�i rose petal jam; Pistil from R
ut Valley. There are two PDO for cheese (M
gura cheese and Popeasca 
cheese). One GI is registered for honey � honey from Moldovan Codrii. The list of Moldova GIs is presented 
in Annex 1 of this chapter.

There are two applications �led with the State Agency on Intellectual Property (AGEPI), the authority 
responsible for GI registration, one for a wine designation of origin (Dealul Crave
) and another for a GI meat 
product (Kaurma de Bugeac). 

After the approval of the technical speci�cation, the GI association may �le an application for GI registration. 
According to the law, AGEPI is the only authority responsible for the registration of GI, AO and TSG for all 
categories of products, including agrifood and non-food products. The procedure for �ling, examination and 
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The same sanctions are applied in cases of illegal use of AO/GI protected under bilateral agreements to which 
Moldova is a party, if these actions do not constitute o�ences under the law. 

According to the Contravention Code, �illegal use is considered any direct or indirect commercial use of a AI/
GI registered for products not covered by the registration so far as those products are comparable to those 
registered under this name or insofar this usage allows to take advantage of the reputation of the protected 
name, and usurpation, imitation or evocation of the associations related to a registered appellation of origin/
geographical indication, even if the true origin of the product is indicated or if the protected name is used in 
translation or accompanied by an expression such as �kind�, �type�, �style�, �imitation� or other similar expressions, 
false or misleading indication to the provenience, origin, nature or essential qualities of the product listed on 
the product or on its package, in advertising, as well packaging use of a recipient likely to create a wrong 
impression regarding the origin of product, unfolding of the practices likely to mislead the consumer relating 
to the true origin of the product and inciting third parties to perform these actions�. 

The APCSP is empowered to ascertain contraventions, to draw up minutes on contraventions, and to apply 
sanctions according to the Contravention Code. 

Penal measures are available for the direct or indirect commercial use of a designation of origin or GI. 
Depending on the severity of the o�ence, the liability for infringing the GI (AO) right ranges from a �ne of 
1150 conventional units to �ve years� imprisonment. 

The enforcement of GI and AO at the border is ensured by the Customs Service in accordance with the Customs 
Code and the regulations on enforcement�of�IPR by customs.66  

Law‑enforcement authorities can act at the request of the GI rights holder, an interested person, but also ex-
o�cio.  

Sector potential and obstacles (including in relation to sustainability)  

Currently, the wine sector is the most active user of the GI system in Republic of Moldova. To support strategic 
developments in the wine sector, a government programme for wine‑sector restructuring has been developed 
and is currently being implemented. Investments in consolidating wine‑sector capacities to deliver high‑quality 
wines are already bringing bene�ts (such as extra pro�ts, improved employment, diversi�cation of products, 
improved quality, wine tourism). The experience gained within the GI wine programme could be multiplied 
and transposed to other sectors with GI potential.

By 2020, 6244 ha of vines had been registered for the production of grapes with PGI. Fifty-�ve PGI producers 
(18 of which were grape producers) registered in the Wine Register. 

There is no express recognition at the political level of the role of the GI quality scheme in supporting the 
development of sustainable production. Still, there is a common recognition among stakeholders of the fact that 
production of agrifood products with GI is more sustainable, as they often involve not only ecologic production 
methods, but also have a strong cultural and social impact, and could contribute to regional development.

The National Strategy on Agriculture and Rural Development (NSARD) for 2014�2020 con�rms the Government 
of the Republic of Moldova�s recognition of the importance of the agrifood sector and rural development as 
a precondition for long-term development. The NSARD is the basis for the sustainable development of the 
agricultural sector and ensuring an attractive standard of living in rural areas. One of the speci�c objectives 
of the NSARD provides for the need to develop and promote the organic farming system by implementing 
non-polluting technologies. The strategy places particular emphasis on increasing the competitiveness of the 
agrifood sector, which is also clearly re�ected in the investments foreseen for implementing the NSARD � 
50�percent of the budget being allocated to activities related to the restructuring and modernization of the 
agrifood sector, highlighting the importance of developing agriculture based on ecological and sustainable 
production processes. With the approval of the Environmental Strategy 2014�2023, national and sectoral 
priorities for a sustainable environment were established, including the promotion of organic farming.

66 Government Decision No. 915 of 26 July 2016 approving the Regulation on intellectual property rights enforcement by customs. 
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Although politicians acknowledge that the GI quality system is part of sustainable agriculture, both at 
legislative and policy level, sustainable agriculture is mainly associated with ecologic production, while GI 
production has to do with regional devolvement. 

When speaking about sustainable agriculture, policymakers refer primarily to organic agriculture, and 
resources are mainly devoted to supporting eco and bioproducts. The draft Roadmap for the Promotion of 
the Green Economy in the Republic of Moldova, which was recently developed, also includes measures on 
alternative agriculture. 

The GI associations and producers do have a fair understanding of the fact that GI products are part of 
sustainable production and consumption, but their production costs are much higher compared with standard 
products. Considering the present situation, some GI producers are investing in certifying their products as 
ecological products as well, as the ecological certi�cation system in Moldova is well‑established and easier to 
join. For example, the producer of Zabriceni tea, Biocamara SRL, obtained its ecological certi�cation for the tea 
in 2013, and in 2017 registered the GI Zabriceni. Unfortunately, due to the lack of a functional GI certi�cation 
system, Zabriceni tea is sold as an ecological product, but it is not labelled as a PGI product. 

The GI associations and producers would like to see more political engagement in this sector�s development. 
They are expecting more involvement from the government and are looking for well‑structured incentives and 
support that would encourage the production of GI products, making access to the system easier.

Another issue raised by the GI associations is the need for raising the consumption of sustainable products, 
such as PGI or PDO products, by educating society and encouraging consumers to choose goods labelled with 
quality signs, even if they have to pay more.

Moreover, the GI associations are ready to be involved in any initiatives to improve the sustainability of the GI 
system, including public�private debates and campaigns in the �eld that would raise the awareness of the role 
of a PGI or PDO in the development of sustainable agriculture.   

Most producers are not su�ciently aware of the bene�ts of the GI system, and so there is no serious interest 
in obtaining GI registration. 

Producers that are already GI registered or have made preparations for registering are frustrated by the 
inconsistency of the GI system. The lack of appropriate mechanisms and �nancial assistance from state 
authorities (other than for wine) discourages any attempt to register GI products. 

On the other hand, because there are a few registered GI products, certi�cation bodies are not interested 
in getting involved in accreditation in the GI system, as it involves human and �nancial resources. Without 
accreditation, the certi�cation bodies cannot provide veri�cation of product conformity, and producers cannot 
place their products as PGI or PDO on the market.  

Since producers are not able to bene�t from the registered GI, they are not interested in registering additional 
products with potential GI designation, and there are no good practices to be shared with other producers. 

Considering the above, the main administrative barriers for an e�ective GI system are as follows: 

�	 The lack of a system of administrative support for preparation for registration, registration and 
certi�cation of GI products other than wine products.

�	 The absence of a homologation procedure for adopting the technical speci�cations for 
non‑agricultural products.

�	 The impossibility to use a GI designation in the absence of a conformity certi�cate issued by an 
accredited conformity assessment body for all products except wine products.

�	 The lack of institutionalized incentives, or �nancial support for registering, providing certi�cation 
and development of production of GI products. 

As a result, the development of the GI system is somehow stagnating. A di�erent situation pertains in relation 
to the wine sector. Because of strong cohesion among producers, the e�orts of the National O�ce for Vine and 
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Based on the study�s outputs, an interactive map of traditional products was elaborated and launched (http://
harta-ig.agepi.gov.md/). The map is a portal for all those interested in exploring local cultural and gastronomic 
potential.

The portal has two subpages:

1.	 Map of Potential Geographical Indications, containing information on traditional products eligible to 
bene�t from the GI quality system.

2.	 Map of Protected Geographical Indications, containing information on protected indigenous 
geographical indications and appellations of origin, with direct access to the Geographical Indications 
Database of the Republic of Moldova.

The portal interface is available in three languages: Romanian, Russian and English. The map is divided into 
administrative units and geographical areas, which makes it easier to view traditional products from a certain 
area. It is also possible to search and �lter information by speci�c criteria � region, product name, category and 
even description.

The portal is maintained by AGEPI. Farmers, craftsmen, producer associations and other persons empowered 
by them can contribute to the portal with new products.

Another Study on the current situation of traditional products in the Republic of Moldova (designation, market 
potential) was carried out within the project, Local Development and Cross Border Cooperation in the area of 
Agricultural Products and Traditional Food (LOC-FOOD), �nancially supported by the Black Sea Basin ENI 
CBC Programme 2014�2020.

The purpose of this study is to assess the current situation regarding the traditional products sector in the 
project intervention area. The evaluation covers both agricultural raw products, and processed ones.

The �rst part of the document contains a comprehensive analysis of national legislation in the �eld of agrifood, 
and how to regulate procedures related to the conversion to organic farming. The analysis also includes the 
important topic regarding the designation of origin, GI and TSG registration procedure. At the same time, 
national strategic documents create the general framework for the functioning of organic agriculture and the 
production of organic agrifood products. 

As a follow-up to the study, in 2021 an inventory of slow‑food products was conducted, and a database 
containing the producers� data is under development. Around 300 producers were interviewed in order to 
identify the slow-food products eligible for the quality scheme. With the support of the project and other 
interested stakeholders (MAFI, AGEPI), up to seven products will be selected and provided support for GI 
registration � in particular for establishing the producer association, drafting of technical speci�cations, and 
preparation of application for GI registration. 

Today, agrifood products continue to have a signi�cant share of the Moldovan economy, and represent around 
40�percent of total Moldovan exports � in particular in relation to wine and spirits, fruit and vegetables. Apart 
from this substantial share of exports, revenue from the sector is still low, most of the exports being primarily 
unprocessed raw materials, in particular cereals, sun�owers, apples, walnuts, or semi-�nished products with 
a low economic value. 

The most promising sector for the quality GI scheme remains the wine sector. The wine industry accounts 
for 3.2�percent of GDP and 7.5�percent of Republic of Moldova�s total exports. It employs over 250�000 �people 
at 140 wine companies. Republic of Moldova has the biggest density of vineyards in the world � comprising 
3.8�percent of the country�s territory and 7�percent of the arable land. Eighty percent of the wines made in 
Republic of Moldova are exported to over 60 countries. Wine exports in 2020 were 136.7 million litres that 
have a total value of USD�140�million (around MDL�2.72 billion); 40�percent of the wines exported by Republic 
of Moldova are bottled wines. Moreover, the diversity of climate, soil and vine varieties and technological 
traditions, are good elements for producing PDO wines. There are quite a number of geographical names used 
for recognition of origin-linked wines, such as Cricova, Mile�tii Mici, and Purcari.
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The most exported GI product is the PGI Divin. Both the internal market, and exports, of Divin are quite 
developed, domestic sales representing approximately one‑third of total sales. Divin exports in 2009�2018 
amounted to 5.4 million litres of absolute alcohol. Today, the GI Divin is protected in Republic of Moldova, 
European Union countries, and the United Kingdom. Brandies bearing the denomination Divin are exported 
to over 40 countries.  

Producers of wines with PGI � Codru, �tefan Vod
 and Valul lui Traian � are also gaining more popularity. 
Still, the wine market is highly competitive and there is a need for more support in promoting wines with 
PGIs on the market, in particular on foreign markets. Until now, 720 batches of wine  with a total volume of 
169�459 dal have been certi�ed as PGI wine for commercialization. Forty names of PGI wines are available to 
the consumer.

Wines and wine products with GI are present mainly in retail supermarket chains and wine stores. They also 
are present on e-commerce platforms and in restaurants.

Due to the lack of an operational certi�cation and control system for agrifood products, agrifood producers 
cannot bene�t from the GI system as they are not authorized to commercialize their products as PGI or PDO 
products. 

Most of the food producers entitled to use GI sell their products on the local or national market. Some producers 
manage to enter into local supermarkets and e-commerce platforms. As the use of a PGI/PDO is subject to 
conformity certi�cation with technical speci�cation, producers sell their products without labelling it as PGI 
or PDO. 

Most producers of agrifood products with GI are small producers with limited capacity to promote their 
products. Exports are not yet considered by producers due to limited product volumes.  

The producers of Pistil from Valea Rautului commercialize their products on local markets, food festivals, at 
specialized Moldovan traditional product stores, and on e-commerce platforms.    

Zabriceni has become a well-known herbal tea on the domestic market. It is sold in supermarkets, company 
stores, online and via individual delivery. Brânza de M
gur
 is another local product that since registration as 
GI has gained popularity among domestic consumers as a local high‑quality product manufactured according 
to traditional technology. Unfortunately, these and other products entitled to use GI denomination have no 
chance to be marketed as PGI or PDO products due to the lack of certi�cation. 

Challenges and opportunities for geographical indications during the pandemic

Since the COVID-19 pandemic, due to the restrictions on movement and safety considerations, the 
commercialization of products � including those with GI � through e-commerce or by using delivery services, 
have grown exponentially. Local experts expect that the trend towards e-commerce will continue after the 
pandemic. The quality and diversity of e-commerce services, and online literacy of consumers, has increased 
as online shopping becomes more convenient and a�ordable. 

Public awareness of geographical indications

There has been no focused market research conducted at national level to assess consumer perception and 
habits around GI products. No surveys were conducted concerning possible shifts in consumer preferences 
with respect to GIs as a result of the COVID-19 pandemic. 

Nevertheless, based on consumer-preference interviews conducted on a limited number of consumers at 
GI‑related events (exhibitions, fairs, seminars), and considering recent GI studies and expert opinions, it 
can be concluded that an increase in consumer understanding of the role of GI in sustainable food system 
development could be achieved by implementing several measures:
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Annex. List of protected geographical indication and protected designation of origin in the 
Republic of Moldova
As of 1 October 2021, there were 15 registered Moldovan GIs and PDO, namely: 

1. Ciumai (PDO) � for wine, registered by Ciumai S.A.,  joint venture company. http://www.db.agepi.md/GeogrIndications/
Details.aspx?id=7

2. Rom
ne�ti (PDO) � for wine, registered by Rom
ne�ti S.A., joint venture company. http://www.db.agepi.md/GeogrIndi-
cations/Details.aspx?id=1

3. Codru (PGI) � for wine, registered by Winegrowing Association of the De�ned Geographical Area Codru. http://www.
db.agepi.md/GeogrIndications/Details.aspx?id=3211

4. Valul lui Traian (PGI) � for wine, registered by Association Winemaking Union of the De�ned Geographical Area Valul 
lui Traian. http://www.db.agepi.md/GeogrIndications/Details.aspx?id=3212

5. �tefan Vod
 (PGI) � for wine, registered by Association of Producers of Wines with Geographical Indication Stefan Vod
. 
http://www.db.agepi.md/GeogrIndications/Details.aspx?id=3210 

6. Divin (PGI) � for spirits, registered by Association of Producers of Divin and Brandy of Moldova. http://www.db.agepi.
md/GeogrIndications/Details.aspx?id=3214

7. Rachiu de caise de Nimoreni (PGI) � apricot brandy (spirits), registered by Association of Producers and Promoters of the 
Spirits from Nimoreni. http://www.db.agepi.md/GeogrIndications/Details.aspx?id=3579

8. Dulcea	
 din petale de tranda�r C
l
ra�i (PGI) � rose petal jam, registered by the Union of Producers and Processors of 
Fruits and Berries from C
l
ra�i. http://www.db.agepi.md/GeogrIndications/Details.aspx?id=3580

9. Brânz
 de Popeasca (PDO) �  for sheep cheese, registered by the Public Association of breeders of sheep and goats from 
Stefan Vod
, Popeasca. http://www.db.agepi.md/GeogrIndications/Details.aspx?id=3581

10. Z
briceni (PGI) � for plants, dried fruits and mixtures thereof for infusions, registered by BIOCAMARA S.R.L. http://
www.db.agepi.md/GeogrIndications/Details.aspx?id=3582

11. Prune deosebite de Lalova (PGI) � for dry plumes, registered by Union of Legal Entities Association of Producers, Fruit 
Processors of the Medial Dniester area. http://www.db.agepi.md/GeogrIndications/Details.aspx?id=3831

12. Brânz
 de M
gura (PDO) � for cheese, registered by the PRISVIO S.R.L. http://www.db.agepi.md/GeogrIndications/
Details.aspx?id=3832

13. Pistil de Valea R
utului (PGI) � for dried fruit pulp (pastila), registered by the Union of Legal Entities Association 
of Small Producers and Processors of Fruits and Bacteria in the Center area. http://www.db.agepi.md/GeogrIndications/
Details.aspx?id=3834

14. Miere din Codrii Moldovei (PGI) � for honey, registered by the Association of Producers, Processors and Exporters of 
Bee Products from Codrilor area. http://www.db.agepi.md/GeogrIndications/Details.aspx?id=3833

15. Agri� de Marinici (PDO) � for gooseberry (con�ture; jam; jelly; juice; dried, frozen and fresh gooseberry), registered by 
the Producers Group from Marinici (group within the AO BACIFERA Bunch Producers Association).  http://www.db.agepi.
md/GeogrIndications/Details.aspx?id=3836
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A country baseline report for Montenegro

Introduction

Its geographical location, climatic conditions and natural resources make Montenegro in many ways a speci�c 
European country. Its territory is characterized by a large number of species, a particular ecosystem, and 
regional diversity. In fact, the ecosystem of Montenegro is one of the most diverse when compared to territories 
of a similar size in Europe. 

Agriculture, together with tourism and energy, is a key strategic element of the economic development of 
Montenegro. The current Strategy for the Development of Agriculture and Rural Areas with the Action 
Plan for the period 2015�2020,  de�nes the process of reforms in agriculture and in rural areas. The Law 
on Agriculture and Rural Development de�nes the main strategic goals in this �eld:  the management of 
agricultural resources in a sustainable way over the long term, while preserving the environment; ensuring 
a stable supply of safe food, acceptable in terms of quality and price; improving the living standards of the 
rural population and overall rural development, while preserving traditional values, and strengthening the 
competitiveness of food producers. An additional set of legal documents supports the implementation of the 
new Montenegrin orientation in the �eld of agricultural policy. In March 2020, Montenegro became a member 
of the International Agreement on Plant Genetic Resources for Food and Agriculture, with the objectives of 
conservation and the sustainable use of plant genetic resources for food and agriculture. These objectives are 
achieved by closely linking the Treaty with the Food and Agriculture Organization of the United Nations and 
the Convention on Biological Diversity. 

Unlike in the rest of Europe, agriculture in Montenegro as a whole is not intensive, which preserves the 
quality of resources and reduces pressure on the environment (although there is some limited occurrence of 
excessive pollution from agricultural activities). On the other hand, agriculture is economically ine�cient and 
uncompetitive. Some of the main barriers and ine�ciencies that characterize agriculture in its present stage 
of development are: fragmented farms and insu�cient application of modern technologies in primary food 
production and processing; price uncompetitiveness; disorganization and lack of solid forms of horizontal and 
vertical connection of producers in production and processing; poor infrastructure in rural areas. 

Like other Western Balkan countries, Montenegro�s speci�c natural and agricultural biodiversity, coupled 
with traditionally mastered skills of product‑making, contribute to the richness of indigenous products and 
dishes that have a unique quality. Geographical indications and traditional specialties are important since they 
provide added value to agricultural and food products and the sustainability of agriculture and socioeconomic 
development of rural areas. 

The European Union accession process is the main driver of harmonization and adjustment of policies and 
instruments in the �eld of rural development in Montenegro. According to the latest European Commission 
report, Montenegro has demonstrated satisfactory readiness in the �eld of agriculture and rural development.68 
Regarding quality policy, after the adoption of the Law on Quality Schemes for Agricultural and Food Products 
in 2017,69 secondary legislation was adopted, and so far, eight products have been registered.

Some products Montenegro shares with neighbouring countries, and while cross-border registration is allowed 
by Montenegro and European Union regulations, there is no procedure between neighbouring countries that 
would enable it.  

68 European Commission. 2020. Montenegro 2020 Report. Brussels.
69 Law on quality labels for agricultural and food products (O�cial Gazette of Montenegro no. 01-347/2) - Zakon o �emama kvaliteta poljoprivrednih i 
prehrambenih proizvoda (�Slu�beni list Crne Gore� br. 01-347/2 od 31. marta 2017). 
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The law also de�nes inspection matters (Chapter IV) and related penalties (Chapter V).

Figure 9. Labels for protected designation of origin (ZOP); protected geographical indication (ZGO) 
and guaranteed traditional speciality (GTS) in Montenegro

In Montenegrin law, designation of origin and geographical indication are de�ned as follows:

Designation of origin is the name of a region, a speci�c place or, in exceptional cases a country, used to label 
an agricultural or food product:

�	 that originates from that region, that is, from that place or country;
�	 whose quality or characteristics are exclusively or essentially conditioned by natural and human 

factors of a certain geographical environment; and
�	 whose production, processing and preparation take place in a certain geographical area.

Geographical indication is the name of a region, a speci�c place, or in exceptional cases a country, used to label 
an agricultural or food product:

�	 that originates from that region, that is, from that place or country;
�	 which has a speci�c quality, reputation or other characteristics that can be attributed to its 

geographical origin; and
�	 whose production and/or processing and/or preparation takes place in a speci�c geographical area.

The law also contains provisions for the protection of TSG that are de�ned as follows:

�	 �Traditional speciality guaranteed means an agricultural or food product recognized for its speci�c 
characters through a process of registration, in accordance with this law.

�	 Traditional, in terms of this law, means proven usage of the product on the market for a period 
showing transmission from a generation to generation of at least 25 years.

�	 Speci�c characters, in terms of this law, means the characteristic or a set of characteristics clearly 
distinguishing one agricultural or food product from other similar agricultural or food products of 
the same category, which may relate to the speci�c characteristics of the product such as physical, 
chemical, microbiological or organoleptic characteristics of the product or a method of production 
that the producer applies or the speci�c conditions during the production process.�

Until now, eight products have been protected by GI: 

1.	 Njegu�ka pr�uta (Njeguska prosciutto), as a GI, registered on 9 December 2016;
2.	 Pljevljaljski sir (Pljevlja cheese), as a designation of origin, registered on 3 October 2017;
3.	 Crnogorska gove�a pr�uta (Montenegrin beef prosciutto) as a designation of origin, registered on 16 

July 2018;
4.	 Crnogorska stelja (Montenegrin Stelja) as a mark of origin, registered on 16 July 2018;
5.	 Crnogorska pr�uta (Montenegrin prosciutto) as a GI, registered on 28 December 2018;
6.	 Durmitorski skorup, as a designation of origin registered on 25 March 2019;
7.	 Kola�inski lisnati sir (Kola�in pu� cheese), as a mark of origin, registered on 6 May 2019; and
8.	 Wheat beer Pure Ten, as a �higher quality� label, registered on 10 April 2020.
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A list of registered products, together with the product speci�cation and logo, as well as several continuously 
updated information packages (relevant legislation, authorized persons, guidelines, and so on) regarding GI at 
national and regional levels, is available and easily accessed on the Ministry of Agriculture, Forestry and Water 
Management website, in the quality policy section.80 

The Ministry of Agriculture, Forestry and Water Management is the institution authorized for the registration 
of quality labels, and for directing further registration at European Union level. The request for registration is 
submitted to the ministry by a producer association or physical or legal persons. Along with the request, the 
speci�cation of the product, with accompanying documentation, is also submitted. If the documentation is 
positively evaluated by the ministry, and it is then registered in the register of PDO/PGI labels. 

Protection against any misuse, imitation and deception in relation to products bearing a GI is supported by 
the work of relevant inspection services that supervise and take administrative measures such as: control 
the names of origin, GIs or names of TSG that are not entered in the register; prohibit the use of labels by 
producers of agricultural and food products that are not entered in the appropriate records of users of labels; 
prohibit the placing on the market of agricultural and food products with a registered mark or name that do 
not meet the requirements of the product speci�cation; prohibit the placing on the market of agricultural and 
food products with a registered mark when it determines that they have not been declared in accordance with 
this regulation.

The support policy is laid down by the Law on Agriculture and Rural Development,81 the Law on Budget of 
Montenegro (for the current year), and the Decree on conditions, manner and time schedule of implementation 
of the measures of agricultural policy for the current year � Agrobudget. Under national Agrobudget 
measures, support to on-farm processing increased between 2013 and 2019 under a measure to strengthen 
the competitiveness of producers (support to investments in on‑farm processing). Bene�ciaries of the support 
included agricultural holdings engaged in on-farm processing, cooperatives, and producer groups. Investments 
for the purchase of equipment for processing, storage and packaging of products and adaptation of facilities 
for processing, storage and packaging were supported. The facilities in which the investment was realized 
had to be registered in the central register of registered or approved facilities for food production, processing 
and distribution and meet the prescribed requirements in accordance with the Law on Food Safety. Fifteen 
measures were developed to strengthen competitiveness, which encouraged production in all agricultural 
sectors and thus indirectly contributed to the development of processing. 

Geographical indication protection in Montenegro is initiated by the producer associations. The speci�cities 
of the associations (number of members, capacities of the production), their management and production 
process, as well as an outline of some of the registered products, are explained next.

The NGO Association for Meat Quality in the North of Montenegro initiated the procedure for registration 
of a designation of origin for Crnogorska gove�a pr�uta (Montenegrin beef prosciutto) and Crnogorska 
Stelja (Montenegrin Sheep Stelja), whose production area covers the entire or parts of the territories of 13 
municipalities in northern Montenegro. The education of producers, formation of associations, product 
speci�cations and other documentation was done within the project, Improvement of quality standards of meat 
products in Montenegro and exchange of experiences of the Western Balkans, under the auspices of the EBRD 
and FAO, who partnered the Ministry of Agriculture, Forestry and Water Management.82 In accordance with 
the de�ned speci�cations, the production of these two products is limited to the northern part of Montenegro. 
The production area is characterized by a mountainous climate, with the in�uence of a continental climate, 
and altitude ranging from 550�m to 2000 m. These products have a well‑established reputation in both local 
and regional markets.

80 https://www.gov.me/clanak/zasticene-oznake-kvaliteta
81 O�cial Gazette of Montenegro No. 56/09, 18/11, 40/11, 34/14, 1/15, 30/17, 51/17.
82 FAO/EBRD project: Upgrade of Meat Quality Standards in Montenegro and Exchange of Lessons Learned in the Western Balkans (2018). Inventory of 
Traditional Products from Montenegro with Geographical Indications or the Potential for Quality Labelling.
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Figure 10. PDO label � Crnogorska gove�a pr�uta 
(Montenegrin beef prosciutto)

Figure 11. PDO label � Crnogorska Stelja
 (Montenegrin Sheep Stelja)

Montenegrin beef prosciutto is produced by approximately 
5000 farmers, with annual production estimated at 2000 
tonnes. Nowadays, this product is widely consumed as a 
starter, often as part of a �meze� (traditional appetizer that is 
part of traditional Balkan meals). 

Production takes place during winter, from November 
to February. The smoking is performed using beech and 
hornbeam wood and lasts three to four weeks. The period 
of maturation lasts approximately two months. Sheep Stelja 
is produced by approximately 500 producers with annual 
volumes estimated at 1000 tonnes. Montenegrin Sheep 
Stelja is produced with sheep meat, salted, and smoked on 
beech or hornbeam wood, and dried with fresh mountain 
air. In producing Stelja, an entire sheep carcass is used 
(except the internal part of the leg � hind shank), without 
heads and inners. The period of maturation lasts for about 
two months.

Njegu�ka prosciutto is traditionally produced in the central Figure 12. PGI label � Njegu�ka pr�uta 
(Njeguska prosciutto) part of Montenegro, in Njegu�i, a small district of the Cetinje 

municipality. This product was the �rst traditional food product 
in Montenegro awarded the GI label. The combination of the 
Mediterranean and continental climate in�uences the process 
of drying of the ham and its speci�c characteristics. Salted 
with sea salt, smoking and curing in the traditional way using 
beech wood, and maturation of products for up to 12 months, 
gives the product its unique features. The NGO Association 
of Njegu�i Specialities Producers (with 12 members, 11 legal 

and one natural person) from Njegu�i, initiated and registered the GI Njegu�ki pr�ut. In terms of standards, 
so far nine producers have met the required conditions, while others are still undergoing the registration 
procedure and working towards achieving the required standards. The average annual production of raw 
smoked ham by producers who are members of the association is 128�000 pieces (1�500 tonnes). The total 
production capacity of the Njegu�i producers is 220�000 pieces of smoked ham per annum (2�800 tonnes).

Figure 13. PGI label � Crnogorski pr�ut
(Montenegrin prosciutto)

The NGO Association Montenegrin prosciutto Cetinje is in the 
process of registering the GI Crnogorski pr�ut (Montenegrin 
prosciutto). The association has six members, all legal entities. 
In terms of compliance with safety standards, equipment in 
establishments, quality and organization, these producers are 
at a very high level, as con�rmed by a Report of European 
experts delivered in 2020. The average annual production of 
raw smoked ham by producers who are association members 
is 250� 000 pieces (3� 000 tonnes), with the average annual 
turnover around EUR� 30� million. The total production 
capacity of Cetinje producers is 4�200�tonnes of smoked ham. 
The production area corresponds with the former territory of 

the historical part of the country called Old Montenegro. The good reputation of Crnogorski pr�ut goes beyond 
the borders of the production region and indeed Montenegro. Its reputation is demonstrated by the fact that 
it accounts for 80�percent of the total ham production in the country. The production process for Crnogorski 
pr�ut lasts for at least one year. Each production phase � starting with salting, through to pressing, smoking, 
drying, and maturing, and the �nished product � must take place in the production area. 
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Figure 14. PDO label � Pljevaljski sir 
(Pljevaljski cheese)

The NGO Pljevaljski Sir registered Pljevaljski sir (Pljevlja 
cheese) as a designation of origin. The association comprises 
13 agricultural holdings. There are currently about 600 milk 
producers in the municipality of Pljevlja, who, apart from the 
sale of milk, also process milk on their holdings, mainly to 
produce Pljevaljski sir. It is assumed that, after the fresh milk 
buyout, about 45 tonnes of milk is processed as Pljevaljski sir � 
about four to �ve tonnes of cheese is produced for the market 
on a daily basis. Pljevlja cheese is made from sheep, cow and 
mixed (sheep and cow) raw milk. The production of Pljevlja 
cheese from cow�s milk occurs throughout the year and is 
most intense during the grazing season. The technology is 

simple and adapted to conditions found in households, as well as in the Katuns mountain settlements where 
households live with livestock during the summer. The aroma of the cheese is pleasant, with a clearly expressed 
milky sour �avour, and moderately salty. 

Figure 15. PDO label � Kola�inski lisnati sir The NGO Association of Producers of Kola�inski Lisnati 
Sir manages the PDO label Kola�inski lisnati sir (Kola�in 
leafy cheese). The association has about 50 members 
(cheese producers). Today, the cheese is produced in about 
100 households and craft facilities within the region of 
production. The cheese has a reputation as one of the most 
charismatic cheeses in Montenegro, and it is also known 
abroad. Kola�inski cheese belongs to the group of �pate 
�llee� or �pasta �lata� cheeses. It is a semi-hard, medium-
fat cheese, whose most recognizable feature is slices that 
are extremely thin (up to 5�mm). In addition, this cheese is 
widely used in the preparation of various traditional dishes 

and is served as a side dish in many homes and restaurants. The production of Kola�in leaf cheese takes place 
in the northern part of Montenegro, in municipalities of Kola�in and Mojkovac. Within this geographical 
area of production, the production of Kola�in leaf cheese is carried out on territory with a total of 17 local 
communities. 

Associations of olive oil and honey producers are currently in the process of preparation of documentation and 
education of the producers for PDO or PGI registration. 

All eight registered labels are registered by the producer associations authorized for internal control of the 
member producers, management of the placing on the market and communication with the interested parties. 
Assessment of the conformity of agricultural or food products with the product speci�cation is done after 
the decision on entry to the register and is carried out by the control body Monteorganica, authorized by 
the Ministry of Agriculture, Forestry and Water Management, and accredited in accordance with the MEST 
EN ISO/IEC 17065:2013 standard by the Accreditation Body of Montenegro. In the event Monteorganica, 
during the control process, discovers signi�cant non‑compliance, it informs the ministry. The assessment of 
compliance of agricultural or food products with the speci�cation is performed based on the adjusted control 
plan developed by the control body. The costs of accreditation are covered by the producers. Every producer 
association that decides to undertake the process of registration of the quality schemes is entitled to support 
from the ministry of EUR�5000 (as de�ned by annual Agrobudget). The Monteorganica website explains the 
complete procedure, including the documentation required.83 

Protection systems (quality schemes) are designed to protect both producers and consumers. The system 
encourages manufacturers to associate and agree joint, and thus facilitated, market entry. The production of 
such products a�ects the increase in income of agricultural producers and the retention of the population in 
rural areas. The registration protects names from unauthorized use on the market. The agricultural inspection 
controls the marketing and sale of the protected products. 

83 https://orgcg.org/serti�kacija-zasticenih-poljoprivrednih-i-prehrambenih-proizvoda/ 
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Even though it is evident that signi�cant progress has been made, and a signi�cant number of products have 
been registered since the law was enacted in 2017, there are still no certi�ed manufacturers. Monteorganica, 
as the only certi�cation body in Montenegro, has a clear procedure regarding the certi�cation process and is 
acting proactively to inform and support the producers with the procedure of certi�cation. However, producer 
associations are still not uniform in relation to the size and the capacities of the individual producers within 
the association, making the process of internal controls rather challenging. It is therefore necessary to work 
with manufacturers to motivate them to enter the certi�cation process, because that is the only way to realize 
all the advantages of quality schemes.

Sector potential and obstacles (including with respect to sustainability)  

Agricultural producers in Montenegro face di�erent barriers, of both a �nancial and non-�nancial nature. 
The percentage of farms with an irrigation system, disaster protection and other modern technologies is low. 
In addition, the problem of land fragmentation is commonplace. Due to this situation, producers cannot have 
continuous production that would provide them with safe and stable yields of uniform quality, which is a 
barrier to entering the market. This is especially true for exports, because such production can neither by 
quantity nor quality meet the requirements that apply to the international market.

Although there are no o�cial statistics on the informal economy, the informal market is well anchored 
through many unregistered producers and processors, and also through the promotion of green markets 
and sales on the road. Producers (agricultural holdings, entrepreneurs) have little incentive to formalize and 
realize their entrepreneurial capacities. Manufacturers believe that compliance with the law burdens them 
and imposes excessive costs, and that the additional bene�ts that compliance can provide are not necessary. 
The ministry is satis�ed with the adoption of the law and the shifting of responsibilities to producers, not 
realizing that there is still plenty of room for action.

In Montenegro, the farm structure is de�ned by numerous small family holdings, and therefore the amounts 
of produced products cannot be a competitive advantage. It is rather the quality of the products. In this 
context, GI represents a speci�c niche that should be preserved and further supported. The status of small-
scale producers is part of the generic and often complex legal rules and linkages that relate to companies, 
the agro-industrial sector, and taxing rules. It is of crucial importance to look into the most important and 
analyse the context to establish an enabling environment that would encourage rather than provide barriers 
for small agricultural holders and their economic activities. 

Producers are still not familiar with the numerous bene�ts of clustering and activities at the level of producer 
associations. Consumers also still need additional information and e�orts on the bene�ts of purchasing added 
value products. Regionally, there are a lot of consumers that value and buy traditional products. Education is 
one of the most important activities that can help producers understand the concepts of sustainability, market 
positioning, and eventually export their products to the region and European Union countries.

The Law on Agriculture and Rural Development, and the Decree on the conditions, manner, and dynamics 
of implementation of agricultural measures policy, de�ne the measures of support to agriculture. The amount 
and conditions of the measures are speci�ed in the annual Agrobudget: 

�	 Support for education of the producer groups, preparation, and de�nition of the necessary 
documentation for the registration of products with geographical origin. Support is given to groups 
of producers or processors who have acquired knowledge through educational activities regarding 
the introduction and monitoring of the quality scheme and who have applied for registration at 
the ministry.

�	 Support for organically certi�ed products placed on the market and for products certi�ed as a PDO, 
GI, TSG, or higher quality.

�	 The promotion of authentic, speci�c and traditional agricultural and food products is supported 
(packaging design, promotional short �lms, promotional brochures, participation in regional and 
international fairs, exhibitions, and so on). The Agrobudget, in addition, supports study trips of 
producers who are in preparation, covering countries or territories of the region, as well as certain 
European Union countries.
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which are to a large extent related to its geographical origin (product characteristics). At least one of the stages 
of the production of goods, which has a signi�cant in�uence on the formation of the characteristics of the 
goods, must be carried out in the territory of the geographical object.�

The law describes when the state registration of GI or AO is not allowed. In particular, it is not allowed to 
register as a GI or AO a designation that has become a common designation of a certain kind of goods, not 
related to the place of its production. 

Registration of a GI or an AO is not allowed for the same category of product covered by a registered name if 
it is likely to mislead consumers about the product or its manufacturer.

The law also clari�es what is considered to be the use of GI and what is recognized as illegal use of GI. It is 
noted that GI is recognized and protected by virtue of its state registration.

A GI may be registered by one or more citizens, one or more legal entities, as well as by an association (union) 
or other association of persons, the establishment and activities of which do not contradict the legislation of 
the country of origin.

Persons who have registered the GI are granted exclusive rights to this GI, provided that the goods in respect 
of which the GI is registered, meet the requirements of paragraph 1 of Article 1516 of the Civil Code.

At the same time, the exclusive right to the GI in respect of the same GI may be granted to any person who, within 
the same geographical area, produces goods with the characteristics speci�ed in the register of GIs and AO.

Since 27 July 2020, the right holders now have the opportunity to put special emblems on GI or AO, con�rming 
that a GI or AO has been registered in respect of this product, and the manufacturer has the exclusive right to 
this GI or AO.

The emblems for GI and AO were developed by the Federal Service for Supervision of Consumer Rights 
Protection and Human Welfare (Rospatent) and selected by a vote with the participation of the public, business, 
and specialists in the �eld of intellectual property.

Figure 16. Emblem for GI

Figure 17. Emblem for AO

The Law on Geographical Indications sets out in detail the requirements for the application for the state 
registration of a GI which is submitted to Rospatent and describes the examination procedure for the 
application, which includes a formal examination and an examination of the claimed designation. 
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Public awareness of geographical indications

Geographical indication is a fairly new concept in the Russian Federation and, according to producers, not all 
consumers understand that GI is a kind of quality mark. At the same time, some products, such as Macesta tea, 
are well known to regional consumers due to the high quality associated with the place of production. 

No studies on this issue have been conducted so far. The concept of GI was introduced in the Russian Federation 
at the time of the COVID‑19 pandemic (in July 2020), so there is no need to talk about changes in consumer 
preferences for GIs during the pandemic.

As noted above, a lot of work is being done with the regions to disseminate knowledge about GIs.

At the same time, national consumers are not yet su�ciently familiar with the general description of GIs 
(quality associated with a speci�c geographic area, tradition, reputation), although producers are striving to 
communicate this link to the consumer. 

No special research on national consumer awareness of GIs has been conducted. But according to some 
surveys, there is a strong link between the concept of GI and the sale of wine products.

Geographical indications promotion supporting schemes

There are currently no national or regional programmes/funds to support GI promotion in the Russian 
Federation. Accordingly, GI groups do not receive any �nancial support from the state.

Producers of GI products from Russian regions, as well as producers of other products, receive support for the 
production and export of their products. This support is provided by regional authorities, as well as by regional 
export support centres, which are subdivisions of the Russian Export Center. 

However, producers do not receive direct support as GIs producers.  

The provision on patent fees provides discounts if applicants who are small businesses, educational organizations 
with state accreditation, scienti�c organizations, or individual entrepreneurs, apply for GI or AO:

�	 for ful�lment of the application for registration of the GI/AO and taking a decision based on the 
results of the formal examination � from 2�700 to 945 roubles;

�	 for the examination of the designation, claimed as a GI/AO and taking a decision on its results � from 
10�800 to 3�780 roubles; and

�	 for registration of GI/AO and granting of the exclusive right for such designation or granting of the 
exclusive right for the previously registered GI/AO � from 16�000 to 5�600 roubles.
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Strengthen the link to the tourism sector and short food supply chains

1.	 Tools for encouraging the development of environmentally friendly forms of tourism, domestic GI 
product tasting.

2.	 Good practice examples for establishing small craft shops for marketing of high‑quality domestic 
food products.

Formation on agro-green GI clusters

1.	 Establish framework for agro-green clusters to help rural communities to become more sustainable.
2.	 Policy support of producer clusters and networking aiming to better promotion and marketing.
3.	 Training and practical examples on ecology-friendly additional uses of raw materials and reprocessing 

of waste materials.
4.	 Develop new training curricula targeted to the speci�c groups of farmers and their needs. 

Support to the GIAHS recognition for the Katuns

1.	 Support the development of a Katuns roadmap with ministries of agriculture and tourism and culture, 
in consultation with other institutions and stakeholders, and in line with existing strategies. 

2.	 Strengthen regional specialization in traditional agricultural products with existing Gorska Trpeza 
network of family farm producers in the northern mountainous region. 

3.	 Develop national capacity in nature-positive production methods and regenerative agriculture, and 
promote organic and closed loop production, together with existing initiatives.

4.	 Further adaptation of informal land tenure system in policy.
5.	 Study on genetic resources in the Katuns. 
6.	 GIS mapping of all Katuns.� 

Expert from France (Nathalie Vucher, Chairman, Board of Controls, INAO)�:

�FAO could be a valuable facilitator into showing producer groups how sustainability does not necessarily 
involve more costs. But for a few producer groups the information on what sustainability actually means, and 
involves, is inadequate. To demonstrate that sustainability can be an asset for a GI could be very pro�table, as 
well as showing with examples what sustainability means for speci�c sectors.

FAO can play a role in better transmission of the French experience to the countries by using actual experience 
of stakeholders, and exposing notably economic aspects. By sharing what works and maybe what can be 
improved in France in a di�cult economic context, could help stakeholders and national authorities, for 
instance in Western Balkans, to identify the pragmatic issues and better focus on the critical points for a GI to 
become an actual success.�

Expert from the Russian Federation (Dmitry Bulatov, National Union of Food Exporters):

�The main problems of the Russian Federation in terms of GI promotion are the following:

�	 Currently national producers and their associations registering GIs do not receive direct �nancial 
support from the government. At the same time, it should be noted that for some types of applicants 
the rates for �ling GI/AO applications have been reduced.

�	 There are currently no national (as well as regional) funds/programmes to support the promotion of 
GIs in the Russian Federation.

�	 There is currently no system of ex-o�cio control of GIs on the Russian market.
�	 Russian GIs still have no legal protection abroad. This creates the possibility of unfair competition on 

the part of foreign suppliers.   
�	 National consumers are not yet su�ciently familiar with the general description of GIs (quality 

associated with a particular geographical area, traditions, reputation).

In this regard, Rospatent is working extensively in this direction. Rospatent has organized a number of trips 
to the regions, and had video conferences with the regions. A lot of interviews of Rospatent managers were 
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Article 39 � Delegated bodies performing controls in third countries

The delegated bodies performing controls in the third countries referred to in paragraph 2(b) of Article 37 shall 
be accredited to the relevant harmonized standard for �Conformity assessment � requirements for bodies 
certifying products, processes and services�. These delegated bodies may be accredited either by a national 
accreditation body outside the Union, in accordance with Regulation (EC) No 765/2008, or by an accreditation 
body outside the Union that is a signatory of a multilateral recognition arrangement under the auspices of the 
International Accreditation Forum.

Key points of OCR applying to geographical indications control:

�	 Single authority to manage/supervise o�cial controls (including if they are delegated to 
external bodies).

�	 O�cial controls must be performed without prior notice (except where such notice is necessary �and 
duly justi�ed�) and in such a manner that the administrative burden and operational disruption for 
operators are kept to the minimum necessary.

�	 Relevant information on o�cial controls shall be available and accessible to the public (at least once 
a year).

�	 List of certi�ed operators must be kept up to date (especially for the proper performance of controls).
�	 Delegated bodies shall be accredited in accordance with ISO/CEI 17065 (certi�cation) standard.
�	 Enforcement actions and measures to ensure that the operator remedies, and prevents further, non-

compliance may not be delegated by the competent authority to delegated bodies.
�	 Controls cost elements calculation shall be made public, including the data used to establish fees 

or charges.
�	 Member State annual reports: submitted by 31 August each year (content for instance: type 

and number of cases of non-compliance and a link to a public webpage containing possible 
fees information).

Synthesis of EU geographical indication control system

The de�nition of geographical indication as de�ned by the European Union � protected geographical indication 
(PGI) identi�es products whose quality or reputation is strictly related to the geographical area where they are produced, 
processed or prepared, although the ingredients used need not necessarily come from that geographical area. All PGI 
products must also adhere to a precise set of speci�cations and may bear the PGI logo (source Regulation (EU) No 
1151/2012).

What needs to be controlled 

�	 compliance with a registered �GI Book of Speci�cations�;90

�	 guaranteed promise to consumers; and
�	 link between a label and speci�cations.

​Each GI product speci�cation is a unique standard

�	 control is di�erent from that of other voluntary standards which are identical to a product category; and
�	 in addition to mandatory food safety regulations controls.

Compliance with the GI Book of Speci�cations is controlled through:

�	 production process;
�	 �nal product itself (analytical, organoleptic exam, etc.); and
�	 labelling conditions.

90 The �book of speci�cations� is called Cahier des Charges in France, which is also sometimes named �speci�cations� or �speci�cation standard� in  
some countries: https://www.inao.gouv.fr/Espace-professionnel-et-outils/Les-procedures-d-instruction-pas-a-pas/AOP-AOC-IGP-IG/AOP-AOC-IGP-IG- 
schema-de-reconnaissance/Cahier-des-charges, French books of speci�cations frame: https://www.inao.gouv.fr/content/download/1350/13868/version/1/�le/
CDCMod%C3%A8le_BO_Nov2014.doc









104

������ 36 - ���������� ����������� ���
����

(3)    ������������ ��������, ���������� � 
������
���� 
 ��
��	����	 (��) 2017/625 �
��-
������
� �����	���� � ��
���, ������ �
��������:

a)	 ���
���� ��
�, ��� ������� ��
����� ����
����
����� ������������ ��������;
b)	 	��������
 ��������
���� ����
�������
����� �	�� ��� �������� ��������, 

���	������
� �� �����, [�] ��� ����
�������
����� �	�� [�].

������ 37 - �������
����� ��������

1.	 	 ��������� [�] �
�������
 ����������
��
 �������� [�], �����������
 ��������, ����

�-
����� �� �����, �������� 
������
���� 
����������� �������� ����� ����������� ������-
�� �� ����� ������ ���������
�:

a)	 ��	��������	� ��
���	�, ����������� � 
������
���� 
� ������� 4 ���������� (��) 
2017/625; ���

a)	 ����
���
����	� ��
���	�, ��� ���������� � ������ 3 (5) ���������� (��) 2017/625.

������� �� ����� ���
���� 
������
���� 
������������ 	�
�� ����� ���������, ����������� 
��� ����� ��������. ���������
�-����� ����� 	�
�� 
������ �
�� 
���� � ��� ��

���.

2.	 � ��������� [�], 
��
���������� �������� [�], ������������ ��������, ������������ 
�� ������� ������, ���
���� ����
����
�� ������������	 ����� ���	������	 
�������� �� ����� ������ �������
������:

a)	 ���� ��� ��������� ��
���
 
��������
����� 
�����, ����������� ������� 
�������; �/���

b)	 ���� ��� ��������� ��
���
 �� ������������ ���������.

3.	 ����

�� ������ ��������
��� ���
���� � ������ ������	������� ��� � ��
���
 [�] � 
������������ ����
����  �� �����	����.

������ 39 - ›�����	������� ��
���, �������
������ �������� 
 ������� �������

›�����	������� ��
���, �������
������ �������� 
 ������� �������, ���������
 � ��������� 
2 (b) 
����� 37, ������ ���� ���������
��� 
 ����
����
�� � ����
����
����	 ��
����
����	 
���������	 «������ ����
����
�� � �����
���� � ��
���	, ��������������	 ���������, 
�������� � ����
�». ›�� �������������� ������ ����� ���� ������������� ���� ������������ 
������� �� ������������ �� ��������� �����, � 
������
���� 
 ����������� (��) � 765/2008, ���� 
������� �� ������������ �� ��������� �����, �����
����� 
��������� � �����
�������� ��������� 
��� ������ �������������� ������ �� ������������.

�����
�� 	�	���� OCR ���	��������� � �������� ��� 
��
���������	� ��������	�:

	• ���
�� ���
���
�� �� 	������
�� / 
�����	 �� ��������
��� ���������� ��
����� (� ��� 

����, ���� �
� ����������
� �
��
�� ����
��).

	• ��������
�� ��
����� ��� �
 ����������� ��� ������������
��� 	�������
�� (�� �����-

�
��� ��	
���, ����� ����� 	�������
�� 
��������� «� ��� 
�� ������� ����
���
�») � 
����� �������, 
���� ����
��������
�� 
���	��� � ���� � ������ ���������� ���� �����
� � 

����������	 ��
��	�	.

	• ����������	���� �
�������� �� ��������
�� ��
����� ��� 
� ���� �������� � ����	�
�� 
��� ��������

���� (
� �� � ��
��� ���� � ���).

	• ������ �������������

�� ���������� ��� �
 ��
�������� (�����

� ��� 
���� ����� 
�����
�
�� ��
�����).
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	• ����
���
�

�� ����
� ��� 
� ���� �����������
� � ������������ �� ���
������ ISO / CEI 
17065 (������������).  

	• ����������
�����
�� ���� � ����, ����
���	����, 
�� �������� �������� � ������-
������ ����
����� 
��������
��, 
� ���	� ���� ����������
� �������
�
�� ����
�� 
	���
���
�

�� ����
��.

	• ›��
�� �����
��� ������ ������� ��
����� ��� �
 ���� ��
�������
, ����
�� ��

��, ������-
�	���� ��� 	���
����
�� �������� ��� ������.

	• ������� ��
��� ���	������-
��
��: ��������������� � ����
� �� 31 ���	��� (
�������, �����-
 �
��: ��� � ����
����� ��	
��� 
��������
��, � ������ 
� ��������	�
	� ���-����
��	, 
����� ��	� �
�������� � ����� 
�� ������).

��
��� ������� ��
����� ��������
����� 	����
�� ��

> ����	������ �� ����������� 
��
���������
� �����������, �����������	 �
��������	 
�����	: ���������� 
��
���������� ����������� (PGI): �������������� ��������, ������
� 
��� ��������� ������� ����
� �
����� � 
��
���������� ��������, 
�� ��� �����
������, 
��������
����� ��� 
���
����, ���� ���������	�� ��
�������� �� ����������� ������ 
����������� ��  ��� 
��
���������� �������. 	
� �������� PGI ����� ������ 
������
������� 
������� ������ 
����������� � ����� ����� ������� PGI. (����

�� ›������
� (��) � 1151/2012)

	• ��� ���������� 
�������������:
	” ������������ ������������������ «����� �������
���� GI95»
	” ��������������� �������� ������������
	” ����� �� �� ›��
��
�� � �������
������

	• �� ��� �������
���� �����
��� GI ������������ ����� ���
����	� ��������
	” 
������� ���������� �� ������ ����������	� ����������, 
����	� ��������	 


�������� �����
���
	” � ���������� 
 ������������� 
������� �� ����������� ������ ������������ 

�����	� �����
���
	• ������������ ����������� ����� �������
���� GI (GI Book of Speci�cation) 


������������� �����:
	” ��������������	� �������
	” ��� 
�����	� �����
� (����������
��, ��������������
�� ...)
	” ������� ���
����
�

	• �������� GI �������������� � �������������� �� ������	:
	” ���	�������

��� �������
�
��� ����
� (��� � ��
����)

��������: ������������ ������� �� ���������� ��������������� ������ �� �����
������ Certipaq  
(�
�������
	 ��	� ����������� www.certipaq.com).

95 «������� �����
������» 
� 	������ ����
����� «Cahier des Charges», ������� 
 ��������� ������� ����� ������ ����
��� «�����
������» 
��� «�������� �����
������»: https://www.inao.gouv.fr/Espace-professionnel-et-outils/Les-procedures-d-instruction-pas-a-pas/AOP-AOC-IGP-IG/AOP-
AOC-IGP-IG-schema-de-reconnaissance/Cahier-des-charges «	���������� ����� �� �����
�������»: https://www.inao.gouv.fr/content/download/ 
1350/13868/version/1/�le/CDCMod%C3%A8le_BO_Nov2014.doc
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